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DONALD KIRK

India and South Korea share remarkable common 
interests – all the more remarkable considering how 
far apart they are geographically, in area, popula-

tion, average income, living conditions and climate. And 
then consider how different are Indians and Koreans in 
ethnic and linguistic backgrounds, religious beliefs and 
influences. It’s hard to imagine two such important na-
tions and societies with so little in common, yet so close-
ly bound by security and economic considerations

India and South Korea
Strategic ‘Partners’ With Long term Goals

COVER STORY
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The President of Republic of Korea, Mr. Lee Myung Bak, and Mrs. Kim Yoon ok, laying wreath at the Samadhi of Mahatma Gandhi, at Rajghat, in Delhi on 
January 25, 2010. 
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Yes, appearances can be extremely de-
ceiving in a fast-moving high-tech world 
in which potentially cataclysmic military 
pressures, on top of domestic political 
power struggles and the need for trade 
and commerce, outweigh so much else. 
After considering all the differences, just 
look at all India and South Korea have in 
common.

As a result of unrelated historical epi-
sodes, both are democracies. Nobody would 
claim that their styles of democracy are per-
fect, but the plain fact is that voters in India 
and South Korea can elect their leaders and 
representatives. Political campaigns in both 
countries are colorful, often raucous af-
fairs tinged by corruption, vote-buying and 
other forms of mayhem. Still, candidates in 
India and Korea – that is, South Korea, the 
Republic of Korea – make speeches, engage 
in debates and meet people. They have both 
evolved as democracies on the basis of very 
different historical relationships with those 
western countries most involved in their af-
fairs. Britain ruled the Indian subcontinent 
for centuries before partition of India from 
Pakistan and independence for both of 
them as new nations. U.S. forces occupied 
Korea south of the 38th parallel after the 
defeat of Japan in August 1945, and the in-
tervention of the U.S. as leader of the United 
Nations Command saved the South after in-
vasion by the North in 1950.

Democratic forms, while significant, are 
far from the only reason for India’s grow-
ing ties with South Korea. Perhaps more 
important in this period of confrontation 
and crisis throughout Asia is the common 
denominator of concern about China. De-
spite the enormous importance of South 
Korea’s commercial relations with China, 
the South has to worry about China’s sup-
port of its protectorate, North Korea. China 
may not have been happy about North Ko-
rea’s latest nuclear test and may be trying 
to dissuade North Korea from provocations 
that will ruin the “stability” of the Korean 
peninsula. Nonetheless, no one doubts the 
Chinese would be on the side of the North 
Koreans in the event of the dreaded Second 
Korean War, just as they were in the first 
Korean War.

So why should India share a parallel 
concern about China? Historically, China 
as the huge power to the North has always 
been a threat. The Chinese nipped off por-
tions of India’s northernmost frontier re-
gions in bloody incursions in 1962, and 
resentment smolders not only over those 
unresolved clashes but also over much 
more recent Chinese incursions into Sik-
kim. Chinese influence, moreover, is para-
mount in Nepal, which forms a buffer be-
tween Tibet and India. As China tightens 
its grip over Tibet, it is also spreading its 
writ over Nepal, where communist forces, 
often conflicting with one another, have 
been in power since the bloody demise of 
the monarchy.

Continued on next page

Q&AQ&AQ&AQ&A
US$100 billion trade 
relationship between 
India and Korea is 
possible by 2020
    Choong Yong Ahn

LAKHVINDER SINGH

Prof. Choong Yong Ahn is a former chairman of the 
presidential Regulatory Reform Committee (2010-12). 
He is also the Foreign Investment Ombudsman, in 
which post he is responsible for resolving grievances 
raised by foreign investors in Korea, and a distin-
guished professor at the Graduate School of Interna-
tional Studies at Chung-Ang University. 
He has also served as the president 
of the Korea Institute for Inter-
national Economic Policy (KIEP), 
Chair of the APEC Economic 
Committee, and President of 
the Korea International Eco-
nomics Association.

He has co-edited two books 
on India–Korea ties. The first, 
published in 2011, is titled “India-
Korea: Dialogue for a 21st Century 
Partnership.” The second, published 
in 2012, is called “Korea-India: 
Deepening Partnership 
for the 21st Century.” 
Recently, he sat down 
with Dr. Lakhvinder 
Singh to discuss the 
future of India-Korea 
ties. Here are excerpts 
from the interview. 
Continued on Page 11

➤

© Prof. Choong Yong Ahn

Prof. Choong Yong Ahn, Foreign Investment Ombudsman, Korea.
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Worries about rising Chinese influence 
on India’s northern frontiers are com-
pounded by China’s strong ties with Paki-
stan, the recipient of Chinese military sup-
port and economic aid. China is providing 
Pakistan with aircraft as well as tanks and 
other armaments and is even cooperating 
with Pakistan on its nuclear program. As 
a result, India is under intense pressure to 
beef up and modernize its own forces along 
the Pakistan border just as it has done along 
its northern frontiers. 

The nuclear issue is especially crucial con-
sidering the cooperation extended by A. Q. 
Khan, the “father” of the Pakistan atomic 
bomb, to both North Korea and Iran. The ad-
age, “the enemy of my enemy is my friend” 
may seem exaggerated but helps explain 
India’s ties with South Korea. Clearly both 
South Korea and India share common cause 
vis-à-vis China despite the best efforts of lead-
ers in both Seoul and New Delhi to tempo-
rize with China, to achieve a modus vivendi 
within which all powers can live and let live.

An article by Rajaram Panda in the Indi-
an Journal of Defense Studies on March 25 
of last year summarizes the depth of mili-
tary cooperation. “As the first decade of the 
21st century ended,” says the article, ‘India-
Republic of Korea Military Diplomacy: Past 
and Future Projections,’ the relationship 

between the two countries “has assumed 
robustness in almost all dimensions – po-
litical, cultural and economic.” By now, says 
the article, “a new dimension – security and 
strategic – that began in the preceding de-
cade is likely to be seen in the expanding 
military cooperation” on the basis of “a con-
vergence of interests.”

As a result, “closer military relations will 
not only strengthen the strategic dimen-
sion of the bilateral ties,” says the article, 
but “will also yield economic dividends” as 
evidenced by “collaboration in projects, de-
velopment and production of defense tech-
nologies, etc.” The article examines “the 
changing geopolitical environment in the 
region, the expectations that both will play 
a stabilising role in a volatile and turbulent 
Asian region” as well as “the Sino-Indian ri-
valry and the China factor impacting in the 
evolution of India-ROK ties….”

On the same day that the article ap-
peared, India’s Prime Minister Manmohan 
Singh came to a remarkable understanding 
with South Korea’s President Lee Myung-
bak on a wide range of issues with empha-
sis on the “Strategic Partnership” agreed on 
during Lee’s visit to New Delhi in January 
2010. The wording suggested a bond almost 
as tight as a military alliance.

The Indian prime minister and the South 

Korean president, meeting this time in Seoul, 
“agreed to continue high-level exchanges 
between the defense establishments of 
both sides, undertake activities as mutually 
agreed upon for deepening bilateral defense 
relations and to explore the possibilities of 
joint ventures in research & development 
and manufacture of military equipment, in-
cluding through the transfer of technology 
and co-production.” Lee, with an eye clearly 
on commercial as well as military benefits, 
“underscored that the ROK side wanted to in-
crease cooperation with India in military and 
defense industry including, inter alia, naval 
ships, aircrafts, and ship-building.” 

Buried lower down in the joint com-
muniqué was a summary of what may, in 
retrospect, have been the most portentous 
aspects of the Singh-Lee summit when 
viewed in the glow of North Korea’s subse-
quent successes in putting a satellite into 
orbit and then in conducting its third un-
derground nuclear test.

The two leaders, said the communiqué, 
“pledged to enhance cooperation in the 
peaceful uses of outer space” in accordance 
with a memorandum of understanding be-
tween the Indian Space Research Organi-
zation and the Korea Aerospace Research 
Institute. 

Continued on Page 12
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The Prime Minister, Dr. Manmohan Singh with the President of the Republic of Korea, Mr. Lee Myung-bak at the delegation level talks in New Delhi on 
January 25, 2010.
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This year, as you know, Korea 
and India are celebrating the 
40th anniversary of diplomatic 
ties. How do you view the last 
forty years of the countries’ 
relationship?

Korea-India ties have developed tremen-
dously from being an ordinary, distant re-
lationship to a strategic partnership. Today, 
India and Korea have a very unique relation-
ship in terms of having very like-minded 
institutions such as a market economy and 
political democracy and common values on 
peaceful international relations. As for their 
world economic rankings in 2011, India 
ranked 10th and Korea, 14th.

Are you satisfied with the last 
forty years of this relationship 
or have the two nations been 
too slow and missed many great 
opportunities?

Overall, the bilateral relationship has 
developed significantly. After World War 
II, Korea viewed India as a remote nation 
with a non-alignment movement doctrine. 
Therefore, we did not find many converg-
ing points. But since India adopted an 
economically open-door strategy in the 
mid-eighties, the two countries started to 
show great interest in each other. I think 
they now share democratic values and an 
outward-looking economic orientation to-
ward open market economies. India has 
a big population and a huge landmass. In 
a sense, Korea, relative to India, is at the 
opposite extreme with far less land and 
a smaller population. Given the great dif-
ference in factor endowments, both can 
complement each other. 

I think India-Korea cooperation can 
greatly benefit not only the two countries 
but the world at large. Improving India-
Korea economic ties can also strengthen se-
curity interests in Asia and worldwide. The 
two countries should maximize their mu-
tual strengths due to the great inborn diver-
sity of their economies. From my personal 
perspective, when I attended junior high 
school, I admired Rabindranath Tagore, a 
very famous Indian poet. I used to recite 
and memorize many of his poems, especial-
ly “Lamp of the East,” which is about Korea. 
It reads, “In the golden age of Asia / Korea 
was one of its lamp-bearers / And that lamp 
is waiting to be lighted once again / For the 
illumination of the East.” His message that 
Korea will emerge again left a deep impres-
sion on my young mind.

Today, Korea’s future is very 
bright and Korea is a leading 
nation. So Rabindranath Tagore‘s 
prediction has come true. How do 
you feel?

Every time I attend bilateral gatherings, 
especially Korea-India dialogues, I always 
bring with me the first page of Tagore’s 

poem. My admiration and respect for Rabi-
ndranath Tagore and India have no bounds. 
My favorite noraebang (karaoke in Japa-
nese) song is “Indian Fragrance,” which was 
composed more than half a century ago.

Now let’s get to some specifics 
on India-Korea economic ties. 
The first question is about the 
Korea-India CEPA. Two years have 
passed since CEPA was signed and 
implemented. How do you see the 
success of CEPA thus far?

Very good question. Since CEPA became 
operational between the two countries, 
bilateral economic relations have grown 
multiple-fold. I’ll give you some statistics. 
The bilateral trade volume has increased al-
most two-fold, from US$11.2 billion in 2007 
to $20.5 billion in 2011. Last year, for the 
first ten months, trade recorded $15.8 bil-
lion, slowing down a bit due to the global 
recession. Thus as a whole, CEPA has had 
positive effects. But a major point I‘d like to 
make is that CEPA should have been more 
fully used on both sides.

What are important areas in 
which CEPA can be improved? 
Give us some examples.

Looking forward, the first thing we need 
to address is the timely and deepening har-
monization between the actually imple-
mented tariff rate vis-a-vis the agreed tariff 
rate of CEPA. As you know, CEPA negotia-
tions took four years to conclude. So by the 
time CEPA was implemented, in many in-
stances the CEPA preferential rate was high-
er than the most favored nation (MFN) rate. 
Thus, the two countries need to upgrade 
the Korea-India CEPA as early as possible, in-
cluding faster and wider reduction of tariffs 
and further elimination of non-tariff barri-
ers between the countries. For this purpose, 
the two sides need to conduct regular offi-
cial consultation meetings to address these 
issues. With the improved CEPA, we should 
be more ambitious about expanding bilater-
al trade and investment volume. We should 
aim for the virtual elimination of tariff and 
non-tariff barriers in a shorter time frame. 
Five to ten years are too long. 

By 2015, trade relations between 
the two countries are expected 
to reach $40 billion. They are 
saying that if this trade growth 
rate continues, our countries 
could have a $100 billion trade 
relationship by 2020. What is 
your view on this? Is a $100 
billion trade relationship 
possible by 2020?

Certainly, it is a feasible target. By 2020, 
we could even go beyond that. But to 
achieve this target, we need to improve and 
strengthen CEPA. We also need to expand 
concession items included in CEPA. Cur-
rently, Korea and India depend on the Chi-
na market too much. In the long term, this 
will be risky in the event that the Chinese 
economy slows down or falls into severe 
uncertainty. Thus, we need to diversify trad-
ing partners. India and Korea are perfect 
candidates for the mutual diversification of 
exports. 

What are the comparative 
advantages of trade between our 
two countries?

Given the substantial difference in indus-
trial structure, export items, and factor en-
dowments, Korea and India should use their 
respective comparative advantages to in-
crease mutual trade in each other’s market. 
Korea has the advantage of a strong manu-
facturing base and overseas SOC develop-
ment experience. Similarly, India can take 
advantage of its highly skilled but still low 
wage human resources and abundant natu-
ral resources. For example, within the IT 
sector, Korea has a comparative advantage 
in hardware, whereas India has more of a 
comparative advantage in software-related 
areas. Both countries are energy scarce and 
depend heavily on imported oil. Both have 
developed competitive energy sub-sectors. 
Trade and investment in green energy, in-
cluding civilian nuclear energy, is another 
area for cooperation.

Continued on Page 13

A main complaint among Indians 
is that CEPA is more favorable 
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“The leaders,” it said, “noted that the 
technical experts from both sides met in 
Bangalore, India, in March 2011 and identi-
fied priority areas of cooperation.” In fact, 
they “proposed that the concerned agencies 
of both countries study the possible coop-
eration in future space activities, including 
launching a nano-satellite developed by Ko-
rean students on an Indian launch vehicle.” 

What came next must have aroused the 
deepest suspicions in Pyongyang and else-
where. “Both leaders expressed satisfaction 
at the conclusion of a bilateral civil nuclear 
cooperation agreement” reached between 
India and South Korea in July 2011, said the 
communiqué. “Recognizing the criticality 
of non-polluting nuclear energy in the eco-
nomic development of countries,” it went 
on, Singh and Lee “agreed to discuss spe-
cific items of cooperation with the ongoing 
review of the safety and security aspects of 
operating nuclear plants.”

President Lee, again with an eye for eco-
nomic benefits, also “requested that the In-
dian Government allocate a site for Korean 
nuclear reactors.” India, aiming for nuclear 
power generation of 63,000 megawatts by 
2032, remains a prime target for aggres-
sive marketing by KEPCO, the Korea Elec-
tric Power Corporation, in overall charge 
of deals for selling reactors produced by 
Doosan Heavy Industries. The sole manufac-
turer of reactors for Korean nuclear power 
plants, Doosan is now producing four reac-
tors for the United Arab Emirates, the first 
foreign buyer of its reactors.

South Korea is often suspected of plot-
ting secretly to make the transition from 
construction of nuclear power plants to 
nuclear weapons, and the mere mention of 
anything nuclear suggested how closely In-
dia and Korea are cooperating on all levels. 
Always wary of China’s relationship with 
North Korea, the South has to be as con-
cerned about North Korea and China as is 
India about Pakistan and China.

Still, the concept of a “strategic partner-
ship” embraces trade and investment as 
much as military cooperation, and econom-
ic considerations may be the primary con-
sideration. A paper published by the Indian 
Council for Research on International Eco-
nomic Relations in December 2009 showed 
the potential for a sharp increase in trade 
“mainly because of the changing demand 
structure and comparative advantages of 
both the economies in complementary sec-
tors in recent years.”

Korea specialized “in a few, high value-
added manufacturing products,” said the 
paper while “India’s exports have been 
more diversified.” The study, by Pravakar Sa-
hoo, Durgesh Kumar Rai and Rajiv Kumar, 
suggested “areas where there is huge scope 
for increased investment and technological 
collaboration between the two countries.” 
Removal of tariff and non-tariff barriers, it 
said, would “give a major boost to bilateral 
trade and investment relations.”

Nearly two years later, in September 

2011, the Korean ambassador to India, Kim 
Jeong-keun, stressed the need to “work to-
gether to maintain peace and stability in 
the Asian region” while “consolidating co-
operation in non-conventional security ar-
eas such as maritime security, counter-ter-
rorism, shaping the contours of emerging 
Asian regional architecture.” Over the past 
five years, he said, India had begun look-
ing seriously eastward. How about a more 
aggressive role for the Indian navy? While 
“the geopolitical situation is rapidly chang-
ing the East Asia region,” he said, “there 
were further scopes for cooperation in the 
field of maritime security.” As an added en-
ticement, the ambassador said that South 
Korea wanted India to become a permanent 
member of an expanded United Nations Se-
curity Council.

A critical element in the “strategic part-
nership” undoubtedly is the India-Korea 
Comprehensive Economic Partnership 
Agreement, which came into force in Janu-
ary 2011. Under the agreement India has 
cut or gotten rid of tariffs on 85 percent of 
imports from Korea while Korea has done 
the same for 90 percent of imports from 
India. At the same time, most of Korea’s 
biggest companies are investing heavily in 
India. Most spectacularly, and perhaps con-
troversially, POSCO, Pohang Iron and Steel, 
is investing US$12 billion in a steel plant in 
Orissa despite the impassioned pleas of local 
people forced to give up their homes. Indian 
authorities are totally committed to provid-
ing space for the plant, which represents by 
far India’s biggest foreign direct investment.

Visions of India as a growing market for 
Korean products and technology extend to 
virtually all areas of enterprise. Ambassador 
Kim believes “India’s strong software capa-
bilities and Korea’s hardware manufactur-
ing prowess are ‘complementary strengths’ 
of the two countries.” LG and Samsung be-
tween them account for between two fifths 
and three fifths of the market in electronic 
gimmicks and gadgets while Hyundai Mo-

tor, producing vehicles in Chennai, now ac-
counts for 20 percent of the cars on Indian 
roads. Korean companies have been check-
ing out the possibilities of manufacturing 
ships in West Bengal, of building roads and 
highways, oil pipelines and refineries as well 
as petrochemical plants. Not all the invest-
ment is from Korea into India. The other way 
around, some of India’s biggest companies, 
including Tata Motors, Novelis, and Mahin-
dra have also invested in South Korea.

Ambassador Kim waxed euphoric about 
the potential for collaboration on energy 
projects, particularly in the expanding nu-
clear field. “Korea’s world class civil nuclear 
capabilities in nuclear power plant con-
struction, management, maintenance and 
safety practices could be an area of poten-
tial cooperation,” he said. And “with cutting 
edge technology in wind power turbine and 
solar cell, Korea can help India develop its 
renewable sources such as solar, wind and 
hydro power.” Korea is eager to “partner 
with India in joint ventures, technical co-
operation, R&D and co-production,” Kim 
concluded. “There is tremendous scope for 
cooperation in science and technology, par-
ticularly in areas such as nano-technology 
and biotechnology.”

The numbers bear out the hopes. From 
US$1 billion in bilateral trade in 1991, vol-
ume had grown to $21 billion in 2011 with 
a goal of $30 billion in 2014, thanks to the 
Comprehensive Economic Partnership 
Agreement. “We had a landmark visit of 
President Lee Myung-bak to India in 2010,” 
said the Indian Ambassador to Korea, Vish-
nu Prakash, at a reception in Seoul on Janu-
ary 23 marking India’s 64th Republic Day. 
Incoming President Park Geun-hye, he was 
confident, also “sees India as a national 
partner of Korea.” Beneath the presidential 
level, he observed, “Hundreds of Korean 
companies are in India, and thousands of 
Indian engineers and scientists are working 
for Korean companies in India or in Korea.”

For these two very different democra-
cies, on opposite sides of Asia, the future 
seems ever more bright. “We are in one of 
the most vibrant countries in the world,” 
said Prakash, “Relations between the two 
countries have been literally prosperous in 
recent years.”

Lee Jae-kap, deputy minister of employ-
ment and labor, was equally upbeat. “India, 
one ofthe oldest civilizations in the world, 
is also one of the most dynamic countries 
full of young people,” he said. “ India will 
definitely grow into one of the world’s 
major superpowers, along with the United 
States and China.” That would be thanks in 
part, no doubt, to the extraordinary rela-
tionship, military and commercial, between 
India and South Korea, so hugely different 
but so closely bound by convergent aims 
and concerns.

Donald Kirk, author and journalist, is spend-
ing most of the year as a Fulbright-Nehru senior 
researcher based in New Delhi

COVER STORY

 Under the 
agreement India has 
cut or gotten rid of 

tariffs on 85 percent 
of imports from 

Korea while Korea 
has done the same 
for 90 percent of 

imports from India.
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to Koreans than to Indians. The 
trade balance is in favor of Korea. 

To some extent, the trade imbalance has 
occurred in favor of Korea. It is also an out-
come of the structural characteristics of the 
two economies. To remedy this imbalance, 
Korea and India should lower the CEPA tar-
iff rate below the MFN rate with increased 
concession items. An early considerable re-
duction of the CEPA rate is likely to lead In-
dia to increase its access to Korea’s market. 
Major Korean export items to India include 
auto parts, wireless telephone parts, and 
electric and electronic products, a major 
portion of which is supplied to Korean com-
panies operating in Korea.

What more do you think Korea 
can do to open the service sector 
to Indians?

Unlike other FTAs, CEPA includes the 
opening of service sectors on the movement 
of natural persons, skilled and independent 
workers, and professionals. This was not 
included in the Korea-U.S. FTA. Both sides 
need to further open their service sectors. 
Korea needs many English-speaking tal-
ents in IT software development, R&D, and 
skill-intensive areas. Given Korea’s serious 
unemployment rate, the unskilled workers’ 
movement has not been fully opened.

Turning the discussion to broader 
regional perspectives, currently, 
Korea depends in part on China 
for its market expansion. In your 
future scheme of things, how 
do you see the future of Korea’s 
trade partnerships?

As you said, Korea currently depends 
heavily on the Chinese market, which ac-
counts for nearly 30 percent of Korea’s to-
tal exports. But China’s economic growth is 
likely to slow down in the year to come as 
its economy starts to mature. To avoid the 
risks involved with excessive dependence 
on one specific country, Korea has to look 
for new markets. In this regard, India and 
other Southeast Asian countries offer viable 
alternatives to Korea. India has a large pop-
ulation and a huge domestic consumption 
market, given the rising per capita income. 
Korea should pay serious attention to the 
Indian market. Today, India and China are 
growing neck-and-neck. The ADB said that 
India’s GDP is expected to be bigger than 
China’s by 2050. Thus, recognizing the Indi-
an market potential and long-term perspec-
tive for expanded East Asian integration, 
including India, Korea’s external economic 
experts and businessmen must pay more at-
tention to developing closer ties with India.

Korean companies have been 
investing in India for some time 
now. Lately, Indian investment 
has also begun coming to Korea. 
Still, Indian businessmen have 

not been very attracted to 
investing in the Korean market. 
What kind of incentives can be 
given to Indian companies to 
invest in the Korean market? 
Would you like to suggest some 
important investment areas for 
Indian companies?

Korea continues to attract foreign direct 
investment by offering a host of incentives 
including the exemption of corporate in-
come tax, tariff exemption, cash grants, 
reduced leasing costs for industrial sites, 
etc., in addition to its geographic location. 
Look at the Ssangyoung Motor case – why 
Mahindra & Mahindra acquired the motor 
company for investments. If you look at the 
Korean IT industry, shipbuilding industry, 
steel-making industry, and chemical indus-
try, there are many great opportunities for 
India’s foreign direct investment into Ko-
rea. There is a lot of room for Indian manu-
facturing companies to invest here and 
develop industrial technologies to bring 
necessary parts and components back to In-
dia and export them overseas.

Most of the Indian foreign investment has 
gone to Europe or the USA. Korea got only $1 
billion. This is less than 0.05 percent of In-
dia’s total outbound foreign investment. So 
there is a problem. Indian companies have, 
so far, not looked at Korea as an investment 
destination. If we are looking for some spe-
cific investment areas, maybe just one or two 
areas, that would be very advantageous for 
Indian companies, what would you suggest?

Indeed, India’s investment to Korea has 
been marginal. However, there exist many 
investment opportunities in Korea. To name 
just a few, IT and its related fusion sectors, 
machinery, metallic sectors, chemicals, 

and green energy sectors. We are looking 
for joint ventures and R&D areas. India has 
highly competitive software in the IT sector. 
The list is endless.

I’d like to ask you a specific 
question regarding the education 
sector. What are the possibilities 
of cooperation in this sector? 

The potential for cooperation in the 
education sector is huge. Korea is trying to 
attract Indian students to its higher educa-
tional institutions. Korean students are also 
urged to enroll at India’s counterparts in IT, 
engineering, and the humanities. In fact, 
these days, many Korean students are head-
ing to India for higher learning.

More and more Koreans students 
are going to China to study. India 
is not able to attract so many 
students. Any reasons?

Basically it is the function of job market 
opportunities. Many Korean students feel 
their job prospects are higher if they study 
in China, the U.S., Japan and the EU. But in 
the future, I believe more and more Korean 
students will go to India as trade and eco-
nomic relations between the two countries 
grow and deepen. As forecast in the ADB 
study, India will grow even bigger than Chi-
na by 2050.

Koreans complain about many 
things while doing business in 
India. What are some important 
areas in which you would like to 
recommend improvements for 
the Indian government?

For example, there is huge expectation 
from the POSCO project. 

Continued on Page 17
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Prof. Choong Yong Ahn with Ambassador of India Mr. Vishnu Prakash presenting copy of his new 
book on India Korea relations. 
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Thank you for your time. First of 
all, we’d like to know about your 
association with the university. 
When did you start here? How 
long is your experience and how 
do you feel about your job?

I was one of the first students who start-
ed studying the Hindi language in South 
Korea. It was back in 1972. Our Hindi de-
partment was established at Hankuk Uni-
versity of Foreign Studies in 1971. I studied 
a four year BA program there and then went 
to India, where I studied for two years at a 
central institute for Hindi, followed by two 
years at Jawaharlal Nehru University and 
then five or six years in Visva Bharati Uni-

versity. My Ph.D. dissertation was on Chhay-
avaad Hindi romanticism, and during my 
research work, I started teaching Hindi and 
Indian literature and Indian culture in this 
university from 1981 onward. So it’s been 
more than 30 years.

So, you have never been to any 
other places for work? After 
graduation, you immediately 
came here?

Yes, that’s right. I was the president of 
the Korean Association for Indian Studies 
and director of the Institute of Indian Stud-
ies of our university, which was established 
in 1995.

So is there any Indian Studies 
Association of Korea now?

Yes, there are several, such as the Korean 
Association for Indian Studies, or the Soci-
ety of Indian Philosophy. 

When did this association start?
It started in 1995. This association for 

Indian studies publishes a biannual Journal 
of Indian Studies and the Institute of Indian 
studies also publishes the Journal of South 
Asian Studies three times a year 

How many students do you have?
We have two campuses. One is in Seoul 

and the other is in Yong-in. Each one has 

Establish More Chairs of Indian 
Studies in Korean Universities
    Prof. Woo Jo Kim

LAKHVINDER SINGH

Professor Woo Jo Kim is head of the depart-
ment of Indian Studies in Hankuk University 
in Seoul, Korea. She has a Ph.D. in Hindi lit-
erature from Visva Bharati University in West 
Bengal, India. Considered to be one of the 
most versatile scholars of Indian studies in Ko-
rea, Professor Woo is the author of many books, 
with some of her most famous works including 
‘Korean Hindi Dictionary’ (2008), ‘Communalism 
in India’ (2006) and ‘Indian Women: Myth and 
Reality’ (2004). 

With a career spanning more than 30 
years Prof. Woo commands respect and au-
thority matched by very few among Korean 
scholars on Indian studies. In an exclusive 
interview with Dr. Lakhvinder Singh she 
gives her view on a wide range of issues 
facing India-Korea relations. Here are some 
excerpts of the interview:

➤

© Prof. Woo Jo Kim

Prof. Woo Jo Kim Head of the department of Indian studies in Han-
kuk University. 
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thirty students for each year, so all together 
there are around two hundred students. 

As you know, we are celebrating 
the 40th anniversary of India-
Korea diplomatic ties. How do 
you look at the past 40 years of 
the India-Korea relationship from 
your perspective?

It has improved a lot. The nature of Indi-
an studies in Korea has continued to deepen 
and widen as time has passed

During the first 30 years, the 
relationship was quite ‘slow’. It 
is only  over the past 10 years 
or so that we have seen some 
real progress. So what’s your 
perspective? Over the entire past 
40 years, if we had given proper 
attention to each other, couldn’t 
we have reached much higher?

Maybe not. I think only from an econom-
ic perspective, the last ten years have seen 
real progress. But in another fields such as 
culture and religion the relationship was 
flourishing. So, no regrets.

Then you are happy?
It’s not about happiness. I mean, it’s just 

fine. We have had a progressively deeper re-
lationship with India for the 30 years prior 
to this recent economic engagement. In the 
past 10 years, the economic relationship 
has been growing faster but the other fields 
are still ‘okay’. However, I think that those 
other fields have now been relegated to in-
cidental factors now that both countries are 
concentrating only on this economic rela-
tionship. 

Then what do you think of the 
further relationship between 
both countries in the future?

I think it’s very hopeful and positive.

For a long time, most Korean 
students liked to go to the USA 
or Europe to study, but recently 
many have started going to China. 
Even though India has very good 
education curriculum, it hasn’t 
been able to attract as many 
students as it could. I’d like to 
know your view on the education 
preferences of Korean students. 
More and more students are going 
to China and not the USA. What 
should we do to attract more 
Korean students to India?

I don’t think Korean students want to go 
only to China. They still want to go to the 
USA as well. India could certainly garner 
more attention in this regard in the fore-
seeable future, but because I studied Indian 
literature in India because that was the only 

place to study it, honestly I haven’t thought 
much about this matter. I don’t think many 
Korean students want to study there, but 
they do want to go and see India.

Why do you think so?
I think the education system is not really 

suited for us. Perhaps it is not globalized 
enough. But many Korean students want to 
see and experience India culturally.

Given your understanding of the 
Indian education sector, what are 
the possibilities of cooperation 
between India and Korea?

Two things which come to my mind are 
English and Indian philosophy. I think we 
have to learn how to accept diversities from 
India since Korea is now also becoming a 
multi-cultural country. 

Most universities in Europe 
or the US have Indian studies 
departments. But in Korea, very 
few universities do. What is the 
primary reason for this?

I think it is because we started very late. 
Our relationship is improving though!

Admittedly, Indian studies are 
still very poor in Korea, but 
the relationship between both 
countries is growing, isn’t it? 

I don’t think it’s very poor. Our depart-
ment was established in 1972, which was 
just 40 years ago! In contrast, Western coun-
tries have had a long history of Indian stud-
ies. 

Yes, general universities in 
Europe and the USA have proper 
Indian studies rather than 
foreign language universities 
exclusively. But in Korea, general 
universities don’t have Indian 
studies. 

But there are some Asian studies depart-
ments and they do include Indian studies.

Yes, but I feel Indian studies in 
universities are not improving 
as much as the growth of 
relationship between the both 
countries. My concern is that 
we should improve it more. So 
what do you think the India 
government should do to 
promote Indian studies in Korea? 

If the Indian government can organize 
some global associations for Indian studies 
or invite many scholars from the world to 
be sponsors for these associations, it will 
be helpful. We need some exchange with 
foreigners studying Indian studies in oth-
er countries, but as yet we have very few 
chances to exchange with other scholars 
from other countries.

So you mean that the India 
government should specifically 
make a globalized association for 
Indian studies, so that scholars 
from all over the world could 
have a chance to exchange on a 
common platform? 

It’s a very good and attractive idea. Espe-
cially for Hindi language and literature, be-
cause we who study it are not many, so we 
need to exchange and connect with other 
people from other countries,

What should the Indian 
government do then to promote 
Indian studies in Korea?

Give more chairs to the universities be-
cause there are so many researchers or stu-
dents who want to study about India, but 
there are no jobs waiting for them. Actu-
ally, I’ve not thought about it seriously. I 
have only 6 years left until my retirement 
from the university, so I’m just busy with 
my work.

What type of work are you doing 
currently?

I have done some Korean-to-Hindi dic-
tionary work. I have a dream to write the 
history of Indian literature from Vedic lit-
erature with a historical background, and I 
am also preparing an anthology of Indian 
poetry. 

Please tell us more about this 
anthology.

It’s an anthology of Indian poetry of Mir-
za Ghalib, Rabindranath Tagore, the Indian 
romantic poets, progressive poets, modern 
poets, Dalit and feminist poets. It’s to be 
published in Korean along with the original 
text of poems. 

Please tell us more about your 
dictionary project. I think you 
are the first one who has done 
this work in Korea. When did you 
start it and when did it publish? 

I was the chief editor of this work. We 
were able to start in 1994 with a grant 
from the Ministry of Education of Korean 
Government and it was published in 2008. 
The ministry of Foreign Affairs, India, gave 
some financial help. 

We have another Hindi-Korean diction-
ary as well which was published in 1995. 

I think the Korean-Hindi 
dictionary is excellent work. If we 
would like to get a copy of this, 
where can we get it? Is it easily 
available?

Yes. It is. You can buy it from every major 
bookstore here in Korea

Actually there is a problem. 
Such a good work has been 
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done, but because of the lack of 
communication, we don’t know 
about it.

Yes, we are just doing our work on a 
scholarly basis, and we don’t have good con-
nections with people at the Indian embassy. 
But if they want to get to know our work, 
they can do so. Maybe we have to ‘propa-
gandize’ ourselves, but we just do our work 
on our own. 

No, I can say that the embassy 
officials have certainly noticed 
your work.

You know what, actually I felt very bad 
to learn that the Indian ambassador visited 
our university and met only our president 
but did not visit our department. I think the 
ambassador should have visited our depart-
ment also. Yes, sometimes they noticed our 
work, but perhaps the Indian government 
doesn’t properly respect us. 

Your point is well taken. I just 
want to tell you that we do 
understand and appreciate your 
work. That’s why we are here. 
This is an effort to recognize the 
work done by Koreans such as 
yourself. 

Thank you. I’d like to show you more 
about my work.

Okay, by the way, what’s your 
future plan?

Well, I’ve worked on this dictionary for 
ten years. I did some broadcasting on EBS 
last year. I made this textbook for the edu-
cation of Hindi. It’s in Korean. This year 
my Hindi class will be opened to the public 
under the OCW scheme of our university. I 
have the desire to introduce Hindi language 
and Indian culture to the Korean public af-
ter my retirement.  

Please tell us about how many 
students are studying here and 
what kind of job they can do after 
graduation? What’s the future of 
students studying at the Hindi 
department in this school?

There are thirty students for a year, so 
there are around 100 students for four year 
programs in this campus. Also, we have an-
other campus in Yong-in and the same num-
ber of students study there. Most of our stu-
dents get good jobs in companies. Some are 
doing work in relation with India as they 
expected and others are hoping to do work 
related with India someday. 

What do you think the primary 
motivation of Korean students to 
study in the Hindi department is?

I think that primarily they have an inter-
est in emerging countries like India, so they 
want to study specifically about India. 

Is the Institute of Indian 
Studies different than the Hindi 
department, or are they the 
same?

No, they are quite different. 

Then how many professors do 
you have in the Institute of 
Indian Studies?

The institute has six professors, and 
there are also researchers working there.

What kinds of work are done at 
the Institute of Indian Studies 
then?

Mostly it is research work. We are focus-

ing on all kinds of Indian studies. These 
days, for example, we are doing some Manu 
Smriti

Are you interested in social 
work?

Yes, after retirement! For improving Indi-
ans’ life, if possible. 

Almost 40 years ago India was 
not so important. Why did you 
study about India? What was the 
motivation?

Because there was nobody studying 
about India. I’m the first one in Korea who 
actually studied about it. It’s the only rea-
son. I thought it was very good to have a 

© Prof. Woo Jo Kim

Prof. Woo Jo Kim with cabinet minister Miss Ambika Soni on the occasion of releas-
ing Korean-Hindi dictionary. 
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The slow speed of the POSCO project 
in India has disappointed many Koreans. I 
don’t know which government agency in 
India is directly responsible for business 
permits and necessary land purchases. It ap-
pears that local government authorities, the 
central government’s ministry, other NGOs, 
and landowners have their respective voic-
es when it comes to business permits and 
land acquisitions. There seems to be a lack 
of coordination between different Indian 
government agencies. I sincerely hope the 
POSCO project will come through as early 
as possible.

In light of the POSCO project, 
what are the main problems and 
obstacles hindering the growth 
of relations between the two 
countries?

First, both countries should get over any 
psychological barriers they may feel due to 
the geographical distance. For many Kore-
ans, India is still a faraway country. Simi-
larly, many Indians think Korea is remote 
to the east. We need to overcome these feel-
ings of geographical distance first. Second, 
we need to increase mutual understanding 
to reap the great potential, still unrecog-
nized and emerging, of India-Korea coopera-
tion in the years to come. Third, we need to 
expand our university exchange programs 
to give people an accurate picture of Ko-
rea and India and of how they could ben-
efit from each other by engaging in more 
business and people-to-people exchanges. 
Through this, we can better build confi-
dence in each other.

People-to-people cooperation 
should be increased?

Yes, for sure. It is very important. With-
out people-to-people cooperation, there is 
not much hope for a great leap in promot-
ing the bilateral relationship. 

So far, India-Korea cooperation in 
the international arena has been 
very low.

You are right. But there are many im-
portant international bodies where the 
two countries can work together. India and 
Korea are important players in many multi-
lateral processes such as ASEAN, ASEAN+6, 
the East Asia Summit, APEC, and G20. Both 
countries also share the vision of a common 
Asian Economic Community. They are also 
important players as the middle powers of 
the G20. So I believe the bilateral coopera-
tion between the two countries is moving 
in the right direction at the international 
level also.

Coming back to the strategic 
partnership between the two 
countries in the last three 
years or so, Indians have 
shown some interest in Korea’s 
defense industry and defense 
cooperation. What is your take on 
this? What kind of potential do 
you see in this sector? 

India is surrounded by a huge ocean. Ko-
rea is a peninsula state as well. Korea is also 
confronting a most hostile enemy, North 
Korea. It keeps us in a state of full alert in 

terms of defense and security. Between the 
two countries we share many naval and 
maritime security interests, including logis-
tics cooperation and sea lanes of communi-
cation both at the bilateral and multilateral 
level. Korea has a huge modern defense in-
dustry that is producing world-class defen-
sive weapons systems. Thus there is huge 
potential for cooperation in this sector. I 
think we’ve already begun to see coopera-
tion in this area, as last year India bought 
military hardware from Korea. Collabora-
tions could be feasible in space technology 
and civilian nuclear technology. Being an 
economist and not a military specialist, I 
cannot comment in detail. But I can see po-
tential for cooperation in this sector.

To close, would you like 
to suggest some ideas for 
strengthening cooperation 
between the two countries?

The most critical point is the trust-build-
ing process between India and Korea at 
the government level as well as people-to-
people level. I think it can be done rather 
quickly because we share many common 
values, such as a political democracy and 
market economy, which is very unique as 
upper-middle powers in Asia. We do not 
have any historical legacies. Unlike China 
and Japan, we are free of historical and ter-
ritorial issues. Actually, we enjoy even a his-
torical linkage. One of the Korean kings of 
Korea’s Three Kingdoms era married an In-
dian princess. This is a tremendous histori-
cal bond from which the two countries can 
work together for the peace and prosperity 
of Asia and the world.
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challenge.

Are you happy that you did it?
Yes, I’m happy with my work because In-

dia has a very rich culture, history and of 
course literature as well. There are so many 
things to do and that’s why I’m happy with 
it.

Nowadays there are many Indian 
people in Korea and a lot of 
Korean people go to India. How 
do you feel about the relationship 
between both counties, not only 
in the educational field but also 
from a social perspective?

I think more relationship needs to be 
established. Because I don’t think Korean 
people really know about India. I think we 
need more exchange and understanding 
about each other. 

Do you have an interest in Indian 

poetry also?
Of course. I have done my Ph.D. in Chhay-

avaad, which is Hindi romanticism. 

How do you think of the 
economic relationship between 
our two countries?

I think it is certainly going to grow more 
in the future.

So you think India is going to 
provide Korean people more and 
more economic opportunities?

Yes, I think so.

Two years ago, CEPA was signed. 
What do you think about this 
agreement?

Well, it’s not in my field, but I think it’s 
a good aspect of the relationship between 
two countries.

But many Indians were 

complaining that CEPA is helping 
only Koreans.

Yes, then maybe that’s why I feel very 
happy (laughs).

Is there anything more you would 
like to talk about on this 40th 
year relationship between Korea 
and India?

I want to have better relationship and 
exchange more people in various fields as 
well. 

It seems you have a very good 
relationship with the Indian 
people.

They are always so kind to me and my 
Guru-ji (Professor Ram Singh Tomar) was 
just like my father. So, I’m very grateful to 
India and Indians for all the love and re-
spect they have shown to me. A-P

A-P
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India to  
Continue its 
“Look East”  
Policy

LYNETTE WU

T he respective economic success-
es of India and South Korea have 
emerged from various strategies 
by concentrating on how to im-
prove economic status internal-

ly while connecting with foreign countries. 
More specifically, India, similarly with oth-
er countries, has its own distinct economic 
strategies, one of which is the Look East 
Policy, or LEP. In the upcoming years, it’s 
believed that India will continue in aiding 
its economy with this policy.

Look East Policy – a background
The underpinnings of this policy are 

about changing perspectives when it comes 
to viewing the world. As influenced by 
Western colonists, the mindset of India of 
the past focused more on Western countries 
in terms of bridging business connections. 
Through the Look East policy, however, the 
country’s view on partnerships was divert-
ed to concentrating on countries in the east-
ern part of the world. Prime Minister P.V. 
Narasiha Rao was the initial active person 
behind this policy. He believed that reach-
ing the top of the global business industry is 
attainable by tying up with countries from 
Southeast Asia, which in this case is the 
eastern region the policy targets.

Not going for the east earlier
One question that commonly emerges 

is why didn’t India pursue such economic 
direction at an earlier point in time? As 
mentioned earlier, Western colonialism on 
the country played a crucial role in terms 
of India’s economic outlook. At that point 
in history, the country had a more Western 
mindset and relied on enhancing relation-
ships with countries in the Western region 
of the world.

In addition, the perspective of the South-
east Asian market and its economic stability 
was not that appealing, and this continued 
until around the 1970s. Such degraded mar-
ket potential appeal was caused by numer-
ous factors, such as when countries closed 
themselves off to trade or other business 
connections. 

Furthermore, a great political divide be-
tween regions of this area ultimately pre-
vented India from connecting with South-
east Asian countries. The Cold War was one 
such influence, leading to a split between 
India and Southeast Asia region, and thus 

causing many countries to have negative 
impressions of each other.

Nevertheless, increased needs for estab-
lishing strong economic foundation in each 
country resulted in the opening of doors for 
the purpose of greater business connection, 
which of course included India.

Seeing LEP at work
Another question that people ask today 

is what results have been gained from fol-
lowing this policy. Has it proven itself as  
an effective strategy for India to continue 
to pursue? Experts indicate that it has sig-
nificantly improved the country’s competi-
tiveness, as it has been able to attract more 
countries to do business in connection 
through ASEAN.

India had its time to shine in the global 
economic market in the late 1990s, specifi-
cally with regard to its nuclear power. As an 
economic milestone, India’s nuclear capa-
bilities attracted a lot of ASEAN members as 
well as the United States for doing business.

Nowadays ASEAN is thriving towards 
building a better relationship with India, 
with the goal of equilibrating China’s grow-
ing power in the global market. The orga-
nization (as well as other countries across 
the globe) understood the potential of India 
when it comes to international business 
relations and growth. While seeking to at-
tain this balance of power, Southeast Asian 
business industry will continue to grow, fur-
thering the success of its different member 
countries, which of course will result in fur-
ther benefit for India as a trade and invest-
ment partner.

China’s domination
Many people ask about why China be-

came such a significant player among the 
Southeast Asian countries as well as ASEAN. 
Further, why did India not compete with 

China in the past when neighboring coun-
tries’ markets started to embrace the con-
cept of opening more to the world?

China was a considerable powerhouse 
country even before India became known 
for its own economic development. Dur-
ing the time of India’s absence from the 
prominent grouping of countries, China 
had already spread its influence, resulting 
in ASEAN establishing connection with it.

Now that ASEAN has ‘acquired’ India as 
one of its active countries in the global mar-
ket, this nation has unceasingly established 
its ASEAN connection up to today by engag-
ing in various programs that aim to help all 
ASEAN member countries attain stability.

Thriving towards LEP
What many individuals don’t notice is 

that India has been continuously thriving 
based on its ‘Looking East’ goal. Here are 
some of the notable projects and tie-ups 
with various Southeast Asian countries in 
which India has recently participated:

 ASEAN reported that mining in South-
east Asian countries continued to expand 
together with efforts from both India and 
China. Promoting this industry has resulted 
in abundant supplies of resource materi-
als that help build various infrastructures 
as well as promote energy production ob-
tained form coal.

Aside from these materials, gold is also 
another mineral obtained from mining in 
this world region. Nevertheless, ASEAN re-
ported that its own localized supply doesn’t 
suffice with respect to the increasing de-
mands from Southeast Asian countries, Chi-
na and India. The organization thus intends 
to strive to increase the supply as much as 
possible to meet these demands.

In line with this goal, ASEAN will hold the 
South East Asia Mining Summit from Janu-
ary 31st to February 1st in Jakarta, Indonesia. 

Continued on Page 27

© pib.nic.in

The President Dr. A.P.J. Abdul Kalam with the President of the Republic of Korea Mr. Roh Moo-Hyun 
on arrival at the Presidential Palace Seoul, South Korea, on February 7, 2006. 
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India Looks 
East and West
VICTOR FIC 

I f it is true that the Roman God 
Janus looked both backward and 
forward, it is equally so that Indian 
diplomacy gazes both to the east 
and West. Satu Limaye, an Oxford 

Ph. D, and director of the East-West Center 
in Washington, explains the key issues as 
Delhi sees them regarding the US and then 
East Asia. 

Regarding Washington, Pakistan and 
Afghanistan loom large. As context, he ex-
plains that “India’s conflictual relationship 
with Pakistan growing out of competing 
nationalism, partition, disputed territory 
-- most notably Kashmir -- and subsequent 
wars and crises mean almost any relations 
between the US and Pakistan are suspect. 

Limaye adds that “Pakistan’s known role 
in several terrorist attacks against India 
makes Delhi highly suspicious that Paki-
stan can be a credible partner in anything. 
On the Taliban specifically, many Indians, 
and some Americans, he stresses “strongly 
disagree that Pakistan is a credible partner 
and believe that it will seek to Talibanize Af-
ghanistan soon after US troops leave.” But 
during his visit to Delhi in February, Limaye 
found that Pakistan did not dominate con-
cerns as much as it did in the past. However 
it always remains just below the surface.

Regarding American-Indian cooperation 
against terrorism, Limaye explains that, 
“There is certainly more shared interest 
and I would think shared information, but 
in Delhi there are long running doubts that 
the US treats terrorism against India in the 
same way” as it regards attacks against itself. 

How about defense cooperation? Wash-
ington–Delhi defense cooperation has 
grown astoundingly over the past few 
years, and particularly since the mid-2000s. 
America made almost US$8 billion in sales 
and even offered to India the sale of multi-
role combat aircraft,” although India finally 
bought the weapons elsewhere. “But while 
trends are positive, disagreements over key 
agreements required for defense coopera-
tion, differences in procurement and acqui-
sitions systems and unclear end states for 
defense cooperation continue to inhibit the 
relationship.” 

At the turn of the decade, Limaye found 
that Washington and Delhi were at odds 
over the Doha round of global free trade 
talks, but these tensions were not “front and 
center of the bilateral relationship.” The US 
and India have a range of complaints about 
each other’s market access, including on 
farm exports, multi-brand retail and most 
recently solar panels.” However, “The fact 
that India and the US are seeking to negoti-
ate a bilateral investment treaty is a positive 
development but will not address trade and 

visa frictions. Most importantly, the slow-
growing Indian economy threatens to blunt 
– at least in the short term – American en-
thusiasm for commercial opportunities in 
India. Both countries have taken a number 
of cases to the WTO arbitration panels and 
the outcome of some of the cases is not yet 
known.” 

The Obama administration expressed 
concern in 2009 that US tax provisions 
make it easier to “create a job in Bangalore, 
India, than if you create one in Buffalo, New 
York.” But Limaye insists that the first state-
ment was merely “in the campaign and not 
terribly relevant.” But alongside Congress, 
the White House then moved to limit tem-
porary skilled worker permits and visas 
that Indian professionals need to work on 
site at software firms -- thereby irritating 
India. Again, Limaye soothes roiled waters: 
“India is and is likely to continue to be a 
major recipient of US visas.” In fact, “It may 
well be that comprehensive economic re-
form could open up more opportunities for 
Indian professionals.”

What about the civil nuclear deal that 
was supposed to draw the two countries 
much closer together? “It has certainly 
not been implemented to mutual satisfac-
tion. While a recent deal for Westinghouse 
has given some hope, the issue of nuclear 
liability continues to constrain full imple-
mentation. It is not just the US that has 
complained about this matter but other 
potential civilian nuclear suppliers such as 
France and Russia as well.”

More generally, Limaye judges that “It 
has certainly improved relations, but not 
sorted out real differences on issues ranging 
from climate change change to Pakistan to 
Iran.” In fact, regarding climate change, in 
2009 the Indian Environment Minisiter Jai-
ran Ramesh told US Secretary of State Hill-
ary Clinton that India has among the lowest 
emissions per capita and so rejects pressure 
for cuts or the threat of carbon tariffs on 
Indian exports to America. She retorted 
that she does not aim to hinder India lift-
ing millions out of poverty. India rejected 
restrictions, but did --vaguely -- pledge that 
it would reduce the “intensity” of its emis-
sions. 

“There is still a wide gap between US and 

Indian thinking on climate change, and 
with regard to President Obama’s attention 
to climate change in the second administra-
tion, more intense discussion at the bilater-
al level and in the international context will 
have to take place to narrow differences on 
issues ranging from binding limits, technol-
ogy transfer and financing. 

Iran is also a sticking point. Delhi sup-
ported a 2009 U.N. resolution that criticized 
Tehran for its nuclear ambitions. But the 
latter -- pointedly -- also called for more dia-
logue between the Persian Gulf nation and 
the US and spurned any attempt to make 
the world body’s measure the basis for any 
punitive or confrontational approach. “In-
dia has voluntarily reduced some purchases 
of oil from Iran but Iran will continue to be 
an important regional actor for India.” 

A cardinal step forward for India was the 
2009 free trade pact with the Association 
of South East Asian Nations. Why were the 
talks so drawn out? Limaye answers it was 
because “there were many items that had 
to be painstaking negotiated on each side,” 
for instance on such commodities as pep-
per, palm oil, and many others, too.” But 
the pact is working for both sides because 
trade is growing. 

As the Indian face turns east, China dom-
inates diplomacy. For example, three years 
ago, Delhi actually took Beijing to the WTO 
over charges of the latter dumping toys, 
tires and iron. But then both giants set up 
a working group to solve such tensions be-
fore they reach the trade body. Limaye judg-
es that it is “too early to tell on the work-
ing group and new economic dialogue but I 
note trade fell between the two.” 

He underscores that, “Most importantly, 
the asymmetric trade between India and 
China continues to rankle Delhi. Basically, 
India provides raw materials – iron ore for 
example – and China exports manufactured 
goods to India. Neither is happy. “India’s 
Look East policy did not start because of 
China but surely that is a bigger consider-
ation in that policy now.” 

Finally, Limaye turns to Northeast Asia: 
“India’s relationship with South Korea is 
steadily gaining traction. With a Compre-
hensive Economic Partnership Agreement 
(CEPA) in place, trade has exceeded US$20 
billion and is expected to double during the 
next 3-4 years. While there are few Indian 
companies operating in South Korea, South 
Korean companies are very active in In-
dia— appliances and mobile technology in 
particular. However, India still seeks greater 
investment by South Korean infrastructure 
companies and total foreign direct invest-
ment  remains very small.” 

On the security front, “India has opposed 
North Korea’s violations of its nonprolif-
eration commitments,” notes Limaye, “and 
there are press reports that India acted on 
efforts by North Korea to proliferate materi-
als by ship. It is likely that India and South 
Korea have consulted in these cases.” 

Victor Fic (vfic@hotmail.com) is a veteran writ-
er on East Asia who is now based in Toronto. 
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The Prime Minister, Dr. Manmohan Singh at 
a bilateral meeting with the Premier of the 
People’s Republic of China, Mr. Wen Jiabao on 
the sidelines of 10th ASEAN-INDIA summit and 
7th EAST -ASIA summit in Cambodia on Novem-
ber 19, 2012. 
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CULTURE

India – Korea: 
Gyeomik and 
Hyecho  
Connections
VICTOR FIC

T he road stretched over thou-
sands of horizons and led from 
their native Korea across ter-
rain beset with highwaymen 
and strangers to a distant land 

called India. But two Korean monks, name-
ly Gyeomik and Hyecho, were so eager for 
knowledge about Buddhism that they trod 
that long and winding road, and in the pro-
cess changed Korean cultural history.

Professor Eun-su Cho at Seoul National 
University’s (SNU) Department of Phi-
losophy, a leading scholar on this topic, is 
pleased to share her insights. She explains 
how her interest in it first germinated: “I 
was a student majoring in Buddhist phi-
losophy in Korea from the late 1970s to the 
mid 1980s. Once I finished my masters, I 
had the arduous idea of researching Indian 
Buddhism – the origin of Buddhism – using 
firsthand sources. At that time, even when 
we studied Indian Buddhism, we used ma-
terials translated into classical Chinese. 
There were almost no institutions teaching 
Sanskrit or Pali, the languages of the Indian 
Buddhist texts.”

She found herself on a plane to the Unit-
ed States in the late 1980s to study Indian 
Buddhism through the Indian languages. 
“And so I completed my Ph. D. at U.C. Berke-
ley and became a professor at the University 
of Michigan. 

Cho’s Korean background attracted inter-
est. “I found many people actually wanted 
to learn Korean Buddhism from me. Thus 
I have spent the past twenty years mainly 
studying and writing about Korean Bud-
dhism.”

As for India and Korea, she offers a de-
briefing of Korea’s version of Mahayana 
Buddhism. It originated in India about 100 
years after Buddha’s death in 483 B.C. and 
then migrated to Central Asia. It entered 
China in the 1st century A.D. and in the 4th 
century A.D. entered Korea. 

Afterwards, Korean scholar-monks with 
philosophical talent such as Wonhyo (617 
- 686 A.D.) contributed ideas and writing.”

In fact, during Korea’s Goryeo Dynasty 
(918 - 1392 A.D.) Buddhism received nation-
wide devotion as the national religion. Cho 
qualifies that to add that “After the 14th 
century, however, intellectuals that estab-
lished the Joseon Dynasty (1392 - 1911) 
suppressed Buddhism because their ideal 
was to build a state based on Confucian 
ideology. Buddhism was antithetical to cen-
tralized Confucian government and their 

morals: monks were viewed as the leeches 
of society, not marrying or working. Laws 
only allowed monasteries to exist in the 
mountains, prohibited monks and nuns 
from entering the capital city, and officially 
denounced them as one of the low classes.” 

Finally, as Western civilization came to 
Korea after the 20th century, Christianity 
became the dominant religion. Because of 
this, “many Koreans have forgotten the cru-
cial role Buddhism played in Korean history 
and their traditional societal values, Cho 
regrets.  

“I gradually gained interest,” she recalls, 
“in what patterns of development Bud-
dhism underwent between its origin in In-
dia and it becoming an important ideology 
and cultural influence in Korea and the ex-
changes between the two countries.”

So how did India actually influence Ko-
rea? The professor explains that, “Even 
though India and Korea have extreme dif-
ferences in culture and geography, they nev-
ertheless share many features due to their 
common thread of Buddhism.”

After Buddhism spread to Korea, Bud-
dhist texts were translated one by one. Cho 
teaches that, “By the 4th century, many 
sutras were known in classical Chinese, 
while Buddhism spread throughout soci-
ety.” As these texts gained wider currency, 
questions arose. “Even the Chinese found 
them arcane. Furthermore, there was much 
curiosity about the mystical land of the Bud-
dha called India – particularly among the pi-
ous Buddhists.” 

So from the 4th century onward, pilgrim-
age to India was the goal of the so-called 
‘monks seeking the dharma,’ or the teach-
ings of the Buddha. She stresses that “Al-
though almost twenty Korean monks left 
for India between the 4th and 8th centu-
ries, ten died on the trip there or back and 

three returned to China.” Cho identifies the 
Korean monks Gyeomik in the 6th century 
and Hyecho in the 8th century as standouts. 
“Only these two came back.” 

Their perilous journey took a decade or 
two as they braved the deserts of Central 
Asia and the blizzards of the Pamir Moun-
tains. “Gyeomik was a particularly early 
pilgrim to India so only a short inscription 
describes him. He left around the year 513 
from the southwestern Baekje kingdom (18 
B.C. - 660 A.D.). Gyeomik was unique be-
cause he traveled to India and back by boat 
when most pilgrims took the inland desert 
route. It is said that he became fluent in 
Sanskrit after studying it for a long time in 
India, and received a hero’s welcome from 
the king and the public on his return.”

Cho offers the general context of 
Gyeomik’s specific achievement: “The Bud-
dhist canon is divided into three groups. 
Sutras refers to the texts that contain the 
sayings of the Buddha. Vinaya, or the pre-
cepts, are a collection of disciplinary rules 
for the monastic community, while Abhid-
harma is the collection of commentaries 
and theses written by scholar-monks.”

During the 4th century, many foreign 
monks in the East Asian Buddhist commu-
nity addressed the procedures of ordina-
tion and the precepts. However, confusion 
abounded about details. Enter the hero 
Gyeomik! 

Cho summarizes that he supposedly 
studied the Vinaya at the Nalanda monas-
tery at Nalanda, Bihar. Some sources praise 
it as the first outstanding learning center 
in recorded history with its 10,000-plus stu-
dents and 2,000 teachers. It was also among 
the first with dorms. 

Cho underscores that Gyeomik “brought 
back to Baekje the third set of Abhidharma 
texts, previously unknown in East Asia,” 
Cho adds. These texts helped contribute to 
the philosophical advancement of the Bud-
dhism, in addition to being a religion of sal-
vation. Buddhism has a strong element of 
philosophical investigation.”

Plus, Gyeomik “founded a school for Vi-
naya study in Baekje. Its renown spread to 
all of East Asia – because there was nobody 
familiar with the Vinaya in the entirety of 
East Asia.” Unfortunately, it didn’t last long: 
“The Baekje kingdom was later conquered 
by Shilla to the east in the 7th century A.D.”

What Indian language did he master? “It 
is said he learned fluent Sanskrit. What a 
mystery how a foreign monk did this, who 
no doubt arrived in India not knowing a 
word of anything. They were probably lin-
guistic geniuses. He also knew many Cen-
tral Asian languages.”

As for Hyecho, he was another promi-
nent pilgrim. In his twenties, he set out 
from the shores of China for India’s east 
coast. He then toured India. Through Cen-
tral Asia, he returned to China and then Ko-
rea, all between 720 -727 A.D.

Hyecho is significant, judges Cho, be-
cause he bequeathed “a travel diary called 
Wang ocheonchukgu  jeon, or Memoir of 
the Pilgrimage to the Five Regions of India. 
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DEFENSE 

KIM CHELLO HO

The inclination for poaching along 
the borders of the Himalayan Mountain, 
transporting nuclear technology to Pak-
istan and creating tactical alliances with 
Islamabad and North Korea has paved 
the way for tensions in both India and 
South Korea in the past few months. As 
their alliance in bilateral and economic 
trade is reinforced each year, the said 
countries are now strengthening tacti-
cal alliances. 

The first stage of the defense alli-
ance between South Korea and India 
emerged when the first Memorandum 
of Understanding on Defense Logistics 
and Supplies was signed between the 
two countries in 2005. In May 2007, 
the agreement took its ultimate shape 
when the South Korean and Indian De-
fense Ministers met for the first phase 
of deliberations on matters concerning 
mutual interest. The meeting ended 
with understanding of the swap of mili-
tary domain detail and establishment of 
joint-defense technology progress. 

The meeting also paved the way for 
the establishment of the two countries’ 
engagement and cooperation with de-
fense personnel training. In 2010, the 
next stage of agreement took place when 
Indian Prime Minister Manmohan Singh 
and South Korea President Lee Myung-
bak officially announced strategic alli-
ance between the two nations to pro-
mote security and political cooperation. 

This meeting was followed by the 
visit of Indian Defense Minister A. K. 
Anthony to Seoul, which led to the 
drawing up of two Memorandums of 
Understanding (MOU) on exchange of 
technology, expertise and information 
in defense through defense technology 
joint-development. 

The Defense Minister hoped that his 
visit to the country would start a new 
chapter in India and Korea’s close rela-
tionship.  Korean Defense Minister Kin 
Tae-Young also said that the two Memo-
randums of Understanding signed that 
day would provide an excellent scenario 
for the two nations in several areas.

The first MOU signed by the two de-
fense ministers will concentrate on the 
exchange of defense-related informa-
tion and experience, joint exchange of 
visits by experts and military personnel, 
which include civilian staff that are as-
sociated with exchange of aircraft and 
ship visits, training and execution of 
military exercises, military education 
and defense services, as mutually de-
cided between India and Korea. 

The memorandum also seeks to coop-
erate with international peacekeeping 
and assistance services. It will be valid 
for five years with stipulation for its ex-
tension by five more years. 

The second memorandum was signed 
by Vice Commissioner of South Korean 
Defense Acquisition and Procurement 
Agency, Kwon Oh Bong and Chief Con-
troller of Research and Development of 
DRDO, Prahlada. In order to be success-
fully operational under the India-South 
Korea Defense Agreement’s umbrella, 
the memorandum seeks to identify the 
revolutionary defense technology as-
pects of mutual interest and R&D proj-
ects in the two countries. 

The memorandum also envisions the 
co-production and co-development of de-
fense products with the Indian industry 
by means of DRDO. It is expected that 
there will be a joint IPR on the products 
developed by means of this mechanism. 
Some aspects of immediate interest such 
as electronics and intelligent systems 
and marine systems will be prioritized. 

As of now, India-Korea cooperation 
in the defense sector is still being rein-
forced.

Korean companies are very active in 
India— appliances and mobile technol-
ogy in particular. However, India still 
seeks greater investment by South Ko-
rean infrastructure companies and total 
foreign direct investment  remains very 
small.” 

On the security front, “India has op-
posed North Korea’s violations of its 
nonproliferation commitments,” notes 
Limaye, “and there are press reports 
that India acted on efforts by North Ko-
rea to proliferate materials by ship. It is 
likely that India and South Korea have 
consulted in these cases.” 

Victor Fic (vfic@hotmail.com) is a veteran 
writer on East Asia who is now based in To-
ronto. 

India-South Korea Cooperation  
in Defense Sector

Once considered lost, a portion was found in 
the manuscripts in Dunhuang, China by a 
French explorer named Paul Pelliot. It is pre-
served in the National Library of France. It is 
important as an almost unique record of 5-7th 
century Indian culture, society, and religion.”

Hyecho observed five Indian regions and 
the Buddhist sites of pilgrimage, e.g., Vaishali, 
Rajgir, Kushinagar, Varanasi, Bodhgaya and 
Nashik. Then he proceeded to then-present 
day Afghanistan, Pakistan, and Iran. His writ-
ing “includes interesting ethnographic en-
counters and records of more than 20 small 
kingdoms, even mentioning details from as 
far as the Byzantine Empire, the Arabs, and 
Persia.”

Cho rues the paucity of research in South Ko-
rea and India on the India-Korea link. Scholars 
trained in East Asian Buddhism often do not 
know Sanskrit or Pali, the language through 
which to understand Indian Buddhism, while 
scholars trained in Indian Buddhism often do 
not know classical Chinese, the lingua franca 
of East Asian Buddhism. Thus not many schol-
ars of Korean Buddhism see both sides.” 

But she adds that, “In Korea, there is a 
strong desire to research this subject, espe-
cially after the long-lost manuscript Wang 
ocheonchulgok jeon came to the National Mu-
seum of Korea from France in late 2010 for a 
three month loan. This kindled a national in-
terest not only in the book but also Hyecho 
himself, who is now regarded as a national 
and cultural hero that dared to journey to In-
dia in a world where it was rare to even leave 
one’s village. I believe that also stimulated a 
cultural interest in India in general. It is not 
hard to find young Korean visitors these days 
in Indian cities.”

What about Indian scholars scrutinizing Ko-
rea? Cho’s assessment is that, “I don’t think 
many Indian scholars have been interested. 
These days, Korean studies is taught in major 
universities such as Nehru University in Delhi. 
However, the focus has largely been on lan-
guage instruction and contemporary Korean 
economics and culture, especially with the Ko-
rean Wave boom.” 

Cho insists that a group of scholars must 
cooperate to study the historical links between 
Korea and India: “In Korea, the universities are 
compartmentalized by departments, and inter-
discipliary and cross-regional research is easily 
forgotten. In SNU, we just established a depart-
ment of Asian Languages and Civilizations, and 
I hope that it will serve as a nucleus for scholars 
to pursue interdisciplinary projects.” 

What can readers do to learn more about 
Gyeomik and Hyecho? Cho laments that “I 
don’t think there are any books on these fig-
ures in English, even though about ten books 
were recently published in Korean. But Hy-
echo’s diary was translated as part of the 
UNESCO Collection of Representative Works 
in 1984. 

As for whether India imported any ideas 
from Korea, Cho laments that, “Unfortunately, 
we know little. It definitely is a subject worthy 
of future study.” 

 Hear that, readers in India? Maybe it’s time 
for open-minded Indian scholars to walk the 
road -- to the land of Gyeomik and Hyecho.

A-P

A-P

The Defence Minister, Shri A. K. Antony 
inspecting a traditional Guard of Honour with 
his South Korean counterpart Kim Tae-young, 
in Seoul on September 3, 2010.
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Q&A
Key for Future Success  
between South Korea and  
India is mutual love for each 
other’s culture and values
    Youngsook Lee

LAKHVINDER SINGH

Under the corporate motto, 
“Truth and Peace, Wisdom and 
Love, Creation and Changes”, 
Youngsook Lee, the President 
of Youngwoo T&F Lead, has 
secured the company’s global 
competitive edge of inspira-
tional , high-end, and market-
able textile, especially union 
clothes. For the past thirty 
years, with her firm business 
philosophy of ‘Trust and Fidel-
ity’, Lee is the head, mentor, 
and fine artisan who has sub-
limated the nature in fabrics 
that people can be fully con-
tent with. Her vision for creat-
ing innovative products and a 
unique sub-culture of the Ko-
rean textile industry has made 
her the ‘True Dream-Weaver’, a 
woman who has become a pos-
itive influence for the industry, 
fashion trends, and people of 
the world.

The following are excerpts 
from an interview she gave 
with Asia-Pacific Business and 
Technology magazine:

➤

© Youngwoo T&F Lead

Ms Youngsook Lee President 
of Youngwoo T&F Lead. 
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As you know, the fashion 
industry in Korea is getting world 
attention. Where you think the 
industry will go from here in the 
future in Korea?

It’s a big thing for me to predict the fu-
ture of the fashion industry as such. But I 
can give you my take on the future of the 
Korean fashion industry. So far it has been 
working in a relative shadow. However, I 
believe that since all the world trends such 
as k-pop, Korean well-being food, culture, 
and fashion are now converging, the textile 
industry can be part of the emerging sun-
shine of this movement. ‘YOUNGWOO’ also 
has been preparing to come out in the open 
and face the light with a firm belief that the 
uprising of the textile industry is the cor-
nerstone for a trend-leading country. 

About 10 years ago, Korean 
textiles was one of the biggest 
industries of this country, and 
then suddenly there was greater 
competition from China. More 
and more importers started to 
leave Korea and moved there. 
So, in such a highly competitive 
textile industry market, what’s 
YOUNGWOO’s main strength to 
compete with China or other 

emerging markets?
Yes, 20 or 30 years ago, Korean textiles 

was booming, but when the Chinese tex-
tile explosion occupied the low-end textile 
markets in the world, it affected the world’s 
textile markets to some extent. However, af-
ter the initial shock, Korea has discovered a 
unique way to survive and secure its global 
competitive edge of sensational, high-end, 
and marketable textiles with an affordable 
price. And our motto of “high-end quality 
products with affordable price” is some-
thing that the entire world is taking note of. 

In European countries, it’s challenging 
to set up an affordable price zone due to 
their high production and maintenance 
costs for all the factories and employees. 
Meanwhile, Japanese textile manufactur-
ing has been experiencing a fall in produc-
tion as they drastically cut back on textile 
R&D and manufacturing. And while China 
has a manufacturing power with low pro-
duction and maintenance costs, it is still 
a developing nation in R&D and technical 
aspects. These circumstances put Korea in 
such a unique position; today Korea is one 
of very few countries that are able to design 
and produce innovative and high-end prod-
ucts using the latest technology with very 
affordable price. It is definitely a key for 
Korea to become mainstream in the world’s 
fashion and textile industry. It is not effi-
cient and professional when one company 

tries to take the entire market from low-end 
to high-end price zone; I believe that the 
company’s power is coming through when 
it focuses on its strength and character. In 
such way, I’m optimistic that YOUNGWOO 
and Korea as a country will keep a certain 
healthy portion in the world market.

Then what is the strength of the 
Korean textile industry in general 
and YOUNGWOO in particular? 
What’s the vision of YOUNGWOO?

‘Color’ and ‘sensitivity’ are important as-
pects of a fashion and textile trend. As ‘Five 
Traditional Colors of Korea (yellow, blue, 
white, red, black)’ displays the light (white), 
darkness (black), and nature’s three primary 
colors (red, yellow, blue), Korea is definitely 
a nation of color. For instance, Korea’s foods 
such as bibimbap and gujeolpan (platter of 
nine delicacies) and traditional clothes (han-
bok) contain these five traditional colors in 
perfect balance. Also Korea’s great sensibili-
ty comes through all cultural, historical, and 
social aspects; han-geul (known as the most 
scientifically well-built language), han-ok 
(Korean traditional housing style), pansori 
(Korean traditional songs), and so on. These 
natural strengths of Korea definitely have 
affected the Korean textile industry as well, 
and there is a great possibility for Korea to 
catch up with European counterparts and 
become a trendsetter. 

© Youngwoo T&F Lead

Youngwoo T&F office in Seoul. 
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Earlier consumers had been following 
trends set by the industry. But from now on, 
people’s thoughts, their vision and the level 
of their life style are beginning to take the 
lead in setting these trends. So communi-
cation between the textile companies, the 
fashion companies and the consuming mar-
kets is the key for success. And this is why 
YOUNGWOO takes communication, harmo-
ny, and faith as the most important keys in 
our vision, believing that even a company 
can be a step towards world peace.

How big is the fashion industry 
in Korea, and how do you see the 
Korean fashion industry playing 
out over the next ten years?

Korea’s fashion industry nowadays ex-
ceeds 40 trillion won (US$3.6 billion) in 
overall value. When I experience dealing 
with most Korean brands, they generally 
use Korean textiles, using foreign coun-
tries’ textiles (especially Italian) less than 
10 percent. As Korea has such developed 
fabric manufacturing techniques and R&D 
know-how, Korean fashion brands natu-
rally utilize more of Korean textiles. So the 
origin source material such as wool, cotton, 
and yarn will be continued to be imported 
from other countries, but manufacturing 
processing will be taken care of in Korea. 

Clothing is one of the three most crucial 
factors of living; after housing and eating, 
clothing may take third place, but it is very 
different from the other two. Clothing is all 
about sensibility and confidence. Fashion 
is not only distinguished by what we can 
wear or what we cannot wear, but it’s more 
about how one can confidently and natural-
ly digest the style or how one can sensibly 
express oneself through them. As Korea is 
defined as one of the uprising countries in 
all aspects, the rise of people’s confidence 
and sensibility definitely can be an impetus 
for the Korean fashion and textile industry.

What are the main strengths 
of YOUNGWOO in terms 
of technology, fabric and 
marketing?

First, with regard to technique, YOUNG-
WOO has developed and secured a competi-
tive edge in union cloth production; unlike 
cotton, union cloth is very different and 
a difficult section for people to approach 
because it’s all about controlling harmony 
between different types of yarns and fab-
rics. Sensible changes in combining yarns’ 
color, style, type, and character drastically 
affects the final fabric product. It is almost 
like handling fire and water at the same 
time. These techniques can’t be achieved in 
a short time since it is all about history and 
know-how, and that is YOUNGWOO’s first 
strength - the know-how and techniques 
that create all types of sensational union 
clothes.

Secondly, in terms of fabric, as I men-
tioned earlier, ‘color’ and ‘sensitivity’ are 
important aspects of a fashion and textile 
trend, and YOUNGWOO has great strength 
for color. Based on Korea’s traditional cul-

tural colors, which is based on representa-
tive colors from nature, YOUNGWOO has 
transferred a large range of colors to fabrics. 
In this whole range for fashion fabrics, we 
continuously research and develop new and 
customized colors based on characteristics 
and trends of each nation and brands. 

Lastly, for marketing, we haven’t ex-
ecuted any special marketing or branding 
method until now. The marketing solely 
depended on our guaranteed high-quality 
products and management system, such as 
fast delivery, the lowest defective rate, and 
the highest AD supply rate. However, as we 
want to step up to the next level, we have 
created a Strategic Planning Department in 
our company to thoroughly examine and 
analyze the current position and strategy 
and to promote YOUNGWOO’s brand value 
and marketing system.

You seem to have product lines 
for women’s wear. Do you handle 
other types as well? How much 
percentage is for ladies and for 
men?

Although we have been mostly dealing 
with women’s wear, our product lines are 
much broader over all-type fashion wears 
and even interior products. Nowadays, tex-
tile is without distinction of sex or age; even 
fabrics for lady’s wear can be used for men’s 
jacket and shirts, and also for children’s 
outwear. And fabrics for sportswear are al-
ready used for all types of clothing. There-
fore, we are not trying to impose a limit on 
each creation’s possibility.

What’s YOUNGWOO’s new ‘Global 
Communication’ strategy? How 
does it work?

It is our strategy to reach out to good 
people and good textile companies in every 
country of our interest. By building and de-
veloping relationships with them under a 
systematic structure, we envision creating 
one strong path to markets of each country. 

As we get to meet those local companies 
and people all around the world, it will lead 
us to reach out to the wider market, pro-
mote our brand name and value globally, 
and establish business union harmony.

Why did you create this Global 
Communication strategy?

YOUNGWOO T&F LEAD is known as a 
sound textile corporation that infuses a 
boost to the fashion and textile industry 
based on its artisan spirit and efforts for in-
spiring and trend-leading textiles. YOUNG-
WOO now aims at trend-setting and har-
monious communication beyond simple 
products for sales. 

The ‘General Chain system’ is usually 
dispatched from the headquarters; there-
fore if the country’s native market does not 
manage the branch, it is hard to research 
and accurately analyze the local trends and 
marketplace. 

Secondly, exporting products through 
individual agents has its limits; it is impos-
sible to promote a brand image when an 

agent distributes the products under his or 
her own company name. Although YOUNG-
WOO has developed many inspiring cloth-
ing textiles such as steel types, memory 
types, nylon/cotton two ways, viscose, cot-
ton/wool/silk mixture, and high-end cotton 
fabrics, because of the limits of sales sys-
tems and an absence of the strategic brand 
promotion division, YOUNGWOO and ‘Ko-
rean textile corporations’ has been hidden 
under the shadows.

Through the Global Communication 
Project, YOUNGWOO would like to come 
out in the light and become the bridge that 
connects Korea’s fashion and textile indus-
try to the world. YOUNGWOO Global Com-
munication sets up one official distribution 
channel and transparent transaction mode 
in each country. Then it continuously pro-
motes the global standard for the product, 
quality, and brand value while it adopts lo-
calized sales systems under the supervision 
of a representing native or a company. In 
this way, YOUNGWOO will be able to fully 
understand each country’s cultural and sen-
timental value to research and develop cus-
tomized colors and textiles.

YOUNGWOO Global Communication 
well-represents our business philosophy 
and the company’s motto – ‘Truth and 
Peace, Wisdom and Love, Creation and 
Change’. We believe that this will enable us 
to connect and build harmonious relation-
ship between companies and nations as it 
is not about monopolizing the market but 
co-cooperating to create new sub-cultures in 
the fashion and textile industries. 

This is a very good strategy for 
promotion, but at the same 
time, isn’t this putting too much 
stock in one company, as only 
one company will be selected 
in each country to represent 
YOUNGWOO?

Our selection criteria for those compa-
nies are very unique. When we are selecting 
the company, it is not about whether they 
are top in their country or whether they are 
selling the most volume. Rather, it’s more 
about when all of our own specific needs 
are matched. So the selecting process will 
take care of those general concerns.

But isn’t it still too risky to put 
all one’s faith in one company? In 
countries like Singapore or Hong 
Kong, Is it possible to have one 
representative company because 
they are highly connected 
markets? And in bigger counties 
like India or China, one company 
cannot have access to all 
regions…

It is much clearer and simpler for me to 
have only one path for each country in ev-
ery aspect. And I believe that if both com-
panies have faith in each other, together 
we can change the textile industry into a 
much more systematically organized dual 
entity. For instance, the Chinese company 
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Q&A
that we have now selected already has 
their own regional branch for many major 
cities in China. So it is still possible to go 
through that main path and distribute all 
over China. Contrary to what most people 
may think, the textile industry is actually 
a small world, so I believe YOUNGWOO 
Global Communication definitely has room 
to grow.

Please name some important 
countries where you already 
have an MOU or where you are 
planning to have one.

There are number of countries that we 
are trying to work with and some of them 
we have already signed MOUs. We have al-
ready signed an MOU for China and Taiwan, 
and we are already in touch with companies 
in Italy, France, Russia, and Germany. With 
Japan, our Japanese partner has already 
been working with us. And we are now in 
the process of planning and developing for 
India, the United States, Brazil, the Republic 
of South Africa, and so on.

Many Koreans find it difficult to 
do business in China. According 
to recent media reports, many 
Korean companies are coming 
back from China and they are 
relocating to Southeast Asia. 
What do you think of this?

Yes. There is some paradigm shift in the 
textile industry. Many Korean companies 
are shifting their base. Now they are going 
to Southeast Asia, and India might be their 
next destination.

As you know this year is the 40th 
anniversary of India-Korea ties. 
How do you view this relationship 
between our two countries? Are 
you happy with the direction of 
the relationship?

In some ways India and Korea have lots 
of similarities. From sharing the tragedy 
of national division and bearing the agony 
of confrontation, these two countries have 
always been longing for ‘peace’ and ‘har-
mony’ from deep inside the national soul. 
Because of this similar historical path, both 
have peace-aiming cultures and thoughts 
embedded in every aspect.

India’s groundwork for peace raised a 
figure like Ghandi, one of the great world 
leaders and symbols for peace. Such hope 
for peace, harmony, and independence 
will be what truly becomes the base for 
cultural and economical communication 
and exchange between our two countries. 
YOUNGWOO believes that working with 
India will be one of the triggers for world 
peace. Isn’t it amazing that both countries’ 
Independence Day is on the same date of 
August 15th?

What vision does YOUNGWOO 
have for trade and economic 
relationship between India and 
Korea?

The trade and economic relationship has 
been steadily built up. Especially after India 
opened its economy in 1991, trade volume 
between the two countries has approached 
about US$20 billion, and Korea has acceded 
to India’s fifth largest investing country. 
But even though there was vigorous com-
merce activity, it was mainly concentrated 
in automobiles, electronics, general con-
sumer goods, and chemicals. Other sectors 
have not been fully explored yet. Fashion 
and designing is one of them. Because In-
dia has such broad and various aspects in 
social, economic, and political culture, it is 
not easy for Korean businesses to get fully 
into the Indian market and set up a global 
branding. But as demand of India’s fashion 
market grows, I believe that there is a huge 
emerging possibility in the relationship be-
tween these two countries, and the textile 
industry is an unlimited mine carrying dia-
mond gemstones. 

What vision and plan does 
YOUNGWOO have for India and 
India’s fashion Industry?

YOUNGWOO believes that there will be 
an exponential increase of interest of the 
world in fashion trends in India, and it will 
eventually lead to high-end fashion textiles 
in the Indian market. When I read KOTRA’s 
research in 2010, it mentioned how con-
sumers in India have begun to emphasize 
values; they are consuming more of ready-
to wear apparels instead of tailored clothes, 
and prefer well-known or luxury fashion 
brands. Also, as the working women’s 
population and their income has been in-
creasing, the women’s clothing market in 

India has broadened, and it occupies 70-75 
percent of the sales of a typical department 
store. Plus, the research noted that India is a 
growing young market, as 81 percent of its 
population is under 45 years old, and even 
high-priced products (in the range of 70-90 
US dollars) are well received in the market-
place. 

All of this has led to the increase of ‘pri-
vate brands’ (the house brands that retail-
ers create) in such retail stores as Shopper 
Stop, Reliance, and Pantaloon, which have 
begun to distribute their own design cloth-
ing lines. So the retailers are trying to devel-
op their own fashion brands as well, which 
means that the market competition gets 
even fiercer, and the influence of retailers 
is growing larger than the power of manu-
facturers.

Based on these changes in India’s fashion 
and textile markets, I believe that the influ-
ential strength of Indian retailers and dis-
tributors can be well-mixed with YOUNG-
WOO’s strength in innovative textile R&D 
and production to reinforce the world fash-
ion and textile industry

Is there anything else you wish to 
add as a closing statement?

People and faith are my assets, which 
proves that I have built this business based 
on a genuine and truthful mind and philos-
ophy to build trust with buyers and people 
all over the world. So most of the companies 
I am dealing now are based on a minimum 
five year relationship and in many cases for 
up to as much as thirty years. I believe that 
we can become as how we envision and 
believe in ourselves in order to serve our 
people in complete faith. A-P

© Youngwoo T&F Lead

President Ms Youngsook Lee with her daughter and Dr. Singh in her Seoul office.  
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EDUCATION 

Importance of 
Indo-Korean 
Joint Ventures 
in Education 
Sector
SHAMILA JANAKIRAMAN

E ducation is an essential nation 
building tool that provides the 
necessary human resources re-
quired to run a state at the bu-
reaucratic, technical, teaching, 

health and management levels. Good edu-
cation makes people responsible and serves 
to bridge gaps of differences.

According to the ‘2011 Knowledge, Net-
works and Nation’ report published by 
The Royal Society of London, the scientific 
world is becoming increasingly intercon-
nected, with international collaboration on 
the rise. But fast growing scientific nations 
are collaborating less compared to devel-
oped nations. 

When countries collaborate in the fields 
of science, technology, military and so on, 
the common floor which supports the con-
nection is education. With education fea-
turing a prominent place in every country’s 
road map to success, and with increasingly 
migrating populations, collaboration in the 
field of education is inevitable. 

Already several top educational institu-
tions in India and South Korea have estab-
lished joint programs in language, business 
and management studies, not to mention 
research programs. Such ventures enrich 
student and faculty experiences, enabling 
exchange of research findings, enhancing 
pedagogical approaches and improving use 
of technology to assist in both teaching and 
learning.

However, there is a need for greater col-
laboration in the areas of scientific research 
and research in social sciences and humani-
ties. To cater to this need, India and South 
Korea have signed a memorandum of un-
derstanding (MoU) which will cover teacher 
training and enable research opportunities 
for scholars in various fields.

The MoU was signed during a meeting 
between a delegation led by Dr. Lee Ju-ho, 
Minister of Education, Science and Tech-
nology, Republic of Korea and Dr. Shashi 
Tharoor, Minister of State in the Ministry 
of Human Resource Development, India in 
December 2012.

Focusing on education in different fields, 
the two countries agreed to the exchange 
of scholars, teachers, and researchers, while 
also organizing training programs for teach-
ing professionals. This move will facilitate 
recognition of educational qualifications 

from one country to the other and will en-
able exchange of academic scholarships for 
higher education.

To make the collaboration effort more ef-
fective, several seminars on various topics 
will be organized, often with the promotion 
of languages of both countries. There will 
also be a wider application of information 
technology and open educational resources 
like online courses.

As per the understanding a joint work-
ing group is expected to be formed that 
will monitor the implementation of the 
programs and make sincere efforts to make 
them consistent and successful.

The Indian Prime Minister, during his 
March 2012 visit to South Korea, met Presi-
dent Lee Myung-bak about the efforts taken 
to bring Nalanda University in India back to 
its past glory. The Korean premier promised 
cooperation in this endeavor.

Hannam University in Korea, based in 
Daejeon, established the HNU-UN Scholar-
ship Program which offers scholarships 
to students from countries that were part 
of the UN forces during the Korean War, 
including India. This program is in appre-
ciation of the contribution of nations which 
supported the democracy and freedom of 

the Republic of Korea during the war. 
India is home to numerous colleges and 

higher education centers and is attractive 
to students from numerous countries ow-
ing to the affordable fees. Parents in South 
Korea are keen to educate their children 
and do not hesitate to send them to India 
for higher education. 

India is a favored destination for learn-
ing English among Koreans. Nearly 1,100 
students from South Korea are enrolled to 
study English in 43 schools across India. 
The high-quality of education delivered at 
nominal costs compared to the UK or Aus-
tralia makes India more attractive. Many 
institutes of higher education have been 
ranked among the best science and technol-
ogy institutes in Asia. 

South Korean parents wishing to start ed-
ucation in English earlier for their children 
often send them to boarding schools in In-
dia. South Korean students go to schools in 
the Himalayan foothills with the same ease 
as attending residential schools in Chennai 
in South India. With increasing India-Korea 
collaboration in technology and infrastruc-
ture building, Korean executives find them-
selves posted in India. This gives them an 
opportunity to educate their children in In-
dian schools. In cities like Delhi and Gurga-
on in North India, Korean kids learn Hindi 
along with English. 

Besides affordability and the offering of 
ESL (English as Second Language) courses, 
India’s status as an emerging economic 
powerhouse is making it attractive for stu-
dents from not only South Korea but also 
the rest of Asia. The good educators and 
availability of other specialized courses like 
yoga, music and dance, traditional medi-
cine, art and architecture furthers the at-
tractiveness of education in India.

In 2010 the Academy of Korean Stud-

FACTOIDS:

• Nearly 1,100 students from South 
Korea are enrolled to study Eng-
lish in 43 schools across India.

• India and South Korea signed a 
memorandum of understanding 
in the fields of education and 
research in December 2012. 
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The President Dr. A.P.J. Abdul Kalam wearing special spectacles to watch a 3D film while visiting 
Ubiquitous Dream Hall in Seoul, South Korea, on February 7, 2006. 
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ies signed an MoU with Jawaharlal Nehru 
University in India to encourage academic 
exchange and research collaboration in Ko-
rean language studies. Joint research pro-
grams were launched along with exchange 
of students and researchers. The Indian uni-
versity will support the network of Korean 
studies in South Asia. The MoU marked the 
first step toward both economic and aca-
demic exchanges between India and Korea. 

The Academy of Korean Studies is striv-
ing to promote economic collaboration 
and also cooperation in the education sec-
tor. The shortfall of high-quality education 
in India compared to its rapid industrial 
development can be offset by foreign edu-
cational institutes investing in India’s edu-
cation system.

Jawaharlal Nehru University established 
a major in Korean literature way back in 
1971 and has since produced more than 
300 university graduates majoring in the 
Korean language. Also over 100 foreign 
graduates have finished the master’s pro-
gram in Korean literature since 1995. Re-
search in Korean language studies is the 
main focus of the MoU between the Acad-
emy of Korean Studies and Jawaharlal Ne-
hru University. 

Seoul National University offers schol-
arships to attract Indian students while 
the English and Foreign Languages Uni-
versity (EFLU) in Hyderabad, India offers 
courses in the Korean language. Also The 
Korean Foundation provides scholarships 
to Indian students who wish to study sci-
ences and/or humanities in South Korea. 
Established by the South Korean National 
Assembly, this independent organization, 
which is affiliated with the Korean Minis-
try of Foreign Affairs, promotes academic 
and cultural exchange programs.

 
Importance of Collaboration in 
Education Sector

Research benefits, knowledge and 
skills tend to multiply with sharing and 
exchange. Not only in science but also in 
other educational areas, collaboration ini-
tiatives also enhance domestic prosperity 
and hasten achievements by synergizing 
expertise and experience. Changes in the 
world economy further highlight the im-
portance of collaboration in education. 
Joint research programs and other activi-
ties form the educational collaboration 
priorities in national agendas of many 
countries.

Both India and South Korea look for-
ward to leveraging each other’s experienc-
es and enhancing teaching, learning and 
research to break intellectual deadlocks. 
When universities join hands students get 
to interact with foreign students and fac-
ulty, discuss and exchange ideas, thereby 
nurturing growth. They also get to study 
courses not available in their own country. 
The collaborative activities help the stu-
dents, the universities, governments and 
higher education sectors.

Continued on Page 35 

Education MoU 
Strengthens the 
Bond between 
India and Korea
ANURADHA SHUKLA

D ecember 12th, 2012 was an 
important date in the his-
tory of India; it is when India 
and Korea signed agreements 
in the field of research and 

education. The two nations currently have 
collaborations among universities, and 
this agreement stressed the requirement 
for more collaboration in the future. The 
meeting was held at Delhi where the Ko-
rean Minister of Science and Education, Dr. 
Lee Ju-ho, met with the Indian Minister of 
State of HRD department, Dr. Shashi Thar-
oor. Their agreement specified the need for 
more co-operation specifically in the fields 

of social sciences and humanity. 
The two countries signed a Memoran-

dum of Understanding on educational 
assistance facilitating the exchange of 
research scholars, teachers and students, 
and for conducting training programs for 
teachers and granting scholarships for 
higher education. The memorandum was 
signed to promote the languages of both 
countries and collaboration in the field of 
information technology. This is to be ac-
complished through the organization of 
seminars, facilitation of recognition of ed-
ucational qualifications and organization 
of programs for teaching staff.

The meeting also highlighted the suc-
cess of the existing collaboration between 
the two countries in the field of education 
and research, while suggesting the appli-
cation of open educational resources and 
information technology. During the dis-
cussion, it was decided to form a JWG, or 
Joint Working Group, to keep a track of 
the agendas mentioned in the Memoran-
dum of Understanding. This agreement 
not only strengthened the existing ties 
between the two countries but also facili-
tated a bond of cooperation in the field of 
research.

This summit aims to expand strategies 
in investing in the mining market while 
targeting important points in standardiz-
ing mining procedures and other related 
processes in utilizing resources for actual 
industry use.

In addition to mining production, the 
summit will also discuss investment op-
portunities not only within Southeast Asia 
but also with other countries.

By looking closely at this summit, one 
is able to see how India works with ASEAN 
countries firsthand, from which inves-
tors from other countries will then follow 
through with further contribution. This 
will bring different countries to a closer 
understanding of how relations with ASE-
AN will promote success for all involved.

Spreading the word about Southeast 
Asian region’s economic value

Stability in different factors such as re-
source access as well as finances are deter-
mining factors investors consider before 
committing to spending time to work 
with their target countries. Investors also 
have the tendency to look at the regional 
market competitiveness. They understand 
that countries also work with neighboring 
economies and thus it is helpful if the re-
gion has a stable ‘economic value’.

Towards this end, Southeast Asian Eco-
nomic Outlook 2013 will be launched to 
give investors a general view of how the re-
gion is fairing in the global market. Aside 
from Southeast Asian countries, this report 
also provide statistics and perspective on 

both China and India’s markets as influ-
encing factors when it comes to the overall 
economy of the region.

The report consists of trends concentrat-
ing on the region’s economic growth in 
terms of financial value. Moreover, it also 
discusses how each member develops and 
becomes more competitive in the global 
market. Even structural policies are also 
discussed in this report, making it more 
comprehensive in the eyes of investors 
looking for future expansion in the Asian 
market. The report is presented annually 
and India makes sure to have its presence 
known in the industry to persuade more 
investors to bring in their business to the 
region.

A look at India in the coming 
years

Considering all these facts, it’s undeni-
able that India is sure to continue on its 
way with its Look East Policy. It has be-
come an active component nation in sup-
porting ASEAN and its members, which 
has resulted in better market relationships 
overall. India’s support has contributed to 
ASEAN attaining the balance it seeks while 
promoting economic advancement in the 
future years to come.

This furthering trend will leave a lasting 
impression that the Look East Policy is in-
deed a useful strategy for the country, and 
that it now also promotes not only India’s 
market competitiveness but also advan-
tages for its neighboring countries as well.

FROM PAGE 18 | India to Continue its “Look East” Policy

A-P
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Q&A
India and Korea can develop  
a mutually beneficial business  
relationship going forward 
    Shashi Maudgal | President of Novelis Asia

LAKHVINDER SINGH

Shashi Maudgal is Senior Vice President and 
President of Novelis Asia. In these roles, he pro-
vides leadership for Novelis as the company 
grows in Asia. Prior to joining Novelis in 2012, 
Mr. Maudgal was Chief Marketing Officer for 
Hindalco Industries Limited, an Aditya Birla 
Group company. 

He built and led the company’s marketing depart-
ment, led the European due diligence process dur-
ing Hindalco’s acquisition of Novelis in 2007, and 
served as a member of the executive leader-
ship team in setting strategic direction. 
In addition, he is a member of the 
Aditya Birla Group’s Business 
Review Councils for Grasim Vis-
cose Fiber and Ultratech’s Birla 
White Cement. 

Mr. Maudgal holds a Bachelor 
of Technology degree in chemi-
cal engineering from the Indian 
Institute of Technology, Delhi, 
and a Master’s degree in Busi-
ness Administration from the 
Indian Institute of Manage-
ment, Calcutta. Recently he 
sat down with Dr. Lakhvin-
der Singh, Managing Editor 
of Asia-Pacific Business and 
Technology Report. Here are 
excerpts of the interview.

© Novelis Asia

Mr. Shashi 
Maudgal 
President of 
Novelis Asia.  
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Novelis is one of the biggest 
aluminum producing companies 
in the world. What makes the 
company so successful? What 
are the vision and values of the 
company?

Novelis is the global leader in rolled alu-
minum products and the largest recycler of 
aluminum in the world. While there are a 
number of factors driving our success, what 
really sets Novelis apart in the market is 
the combination of our global footprint, ad-
vanced technology and superior expertise. 

Novelis is the only industry player with 
the capability to produce premium rolled 
aluminum products on all four major indus-
trialized continents – Asia, Europe, North 
and South America. We are well positioned 
to support our global customers with high-
quality products and service wherever they 
do business and pursue future growth. The 
advanced material science and engineering 
technology behind our products is our key 
competitive advantage, fueling the design 
and development of innovative products. 
Our highly-focused business model that le-
verages our manufacturing excellence and 
expertise delivers higher value in premium 
product markets. 

Novelis is also a growing company. Sever-
al expansion plans are underway to increase 
our rolling capacity globally in response to 
the growing demand for our products. We 
are also investing in recycling expansions 
globally to increase the recycled content 
across all our products. It is noteworthy 
that our growth strategy has a strong foun-
dation based on sustainability. Our vision is 
to remain as the market leader in high-end 
products and in sustainability. 

How do you see the future of 
the aluminum industry in the 
world in general and in Asia in 
particular?

The long-term outlook for flat rolled 
products globally is bright. We expect the 
market to grow by about 6 percent annu-
ally up to 2015. The can business is grow-
ing by 4-5 percent particularly in emerging 
markets like Asia. High-end specialties are 
also growing at a rate of 6 percent as more 
engineers and designers prefer to use our 
metal. And the automotive market repre-
sents the largest growth market for us with 
a 25 percent compound annual growth rate 
in the next 5 years as more and more auto 
makers are adopting aluminum for vehicle 
light-weighting. As the world’s largest and 
fastest growing FRP market, Asia will be the 
driving force of the global FRP market. 

Novelis is the largest supplier of 
flat-rolled aluminum products 
to the auto industry. How do 
you see the future of the auto 
industry in Asia? Is the demand 
for aluminum set to grow in the 

near future?
We see a huge growth opportunity in the 

automotive market in Asia, particularly in 
China. In the automotive industry, vehicle 
light-weighting is a strategic trend and you 
cannot discuss light-weighting without 
mentioning aluminum. With the increasing 
pressure for lighter cars, less emissions and 
higher fuel efficiency, we see a great oppor-
tunity in material substitution to aluminum. 
Creating more sustainable vehicles is a must 
for auto makers to stay competitive and alu-
minum is currently the most viable option. 

We already have plenty of success sto-
ries in Europe and North America, working 
closely with automotive customers for in-
novative Body-in-White (BiW) applications. 
Jaguar Land Rover’s all new aluminum ve-
hicle is a good example. With more than 
40 years of experience and expertise in 
automotive innovations, we are now look-
ing forward to supporting our customers’ 
growth in Asia where the use of aluminum 
for BiW has just started.

Is the luxury market in China 
influencing the growth of your 
industry? What are your sales 
projections in China for the next 
five years? 

In China, the CAGR for aluminum in au-
tomobiles will be higher than 25 percent in 
the next 5 years. The growth potential will 
not be limited to the luxury market as alu-

minum can be used extensively in passen-
ger and commercial vehicles as well. 

There is a general feeling among 
industry experts that Novelis is 
betting too much on the Chinese 
market. How sure are you of this 
market?

We have a positive outlook for the Chi-
nese market. Our strength is in high-end 
markets – can, specialties and automotive 
– where we see a number of drivers for con-
tinued growth in the years to come such as 
the growing demand for beer and beverage 
cans, global electronics makers moving 
their manufacturing facilities to China, the 
growing population, urbanization, increas-
ing pressure on weight reduction in the 
automotive and transportation markets, to 
name a few. We see strong demand from 
our customers who are seeking to grow 
their business further. 

Recently Novelis broke ground on its first 
aluminum auto sheet plant in China. Can 
you please tell us about this plant? When is 
it expected to begin production? Is it mainly 
for the Chinese market, or will it also cater 
to the needs of other Asian countries?

Our Changzhou plant is designed to meet 
the rapidly growing demand for rolled alu-
minum used in vehicles. The US$100 million 
investment in China is due to the require-
ment of our global customers like Audi, 
Daimler, GM, JLR, Ford, PSA and others. 

© Novelis Asia

Novelis Yeongju plant.  
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Our customers see strong demand and ex-
pect Novelis to provide them with local sup-
ply in the region. 

With the plant starting to produce alu-
minum for BiW in China in late 2014, Nov-
elis will be the only global supplier with 
local production lines in Europe, North 
America and Asia. Novelis is also the first 
company in the industry to build a facility 
in China for production of automotive alu-
minum sheet. We hope to supply to cus-
tomers all over Asia, not just China. 

How is your business in Korea? 
Can you please give us your 
future plans for the Korean 
market? Why was Korea selected 
as the HQ for Novelis Asia, and 
how much is the aluminum 
produced here actually used for 
the Korean market?

Korea is a strategically important mar-
ket for us. We entered the Korean market 
by acquiring two existing facilities. With 
the good assets, skilled and dedicated 
employees, geographical advantages and 
good infrastructure, Korea was an attrac-
tive destination for investment. Novelis’ 
continued investment and global network 
on top of these strong fundamentals have 
made our Korean operations even stronger 
over the past years. Today, we are leading 
the high-end products market in Korea 
and are exporting more than half of our 
sales throughout the Asia-Pacific region. 

Recently, we opened a new integrated 
recycling and casting facility at Yeongju, 
which is Asia’s largest beverage can recy-
cling operation with an annual capacity of 
265,000 tons of aluminum sheet ingot. The 
state-of-the-art recycling facility demon-
strates our commitment to sustainability 
and will help strengthen our leadership 
as the largest aluminum recycler in the 
world. In addition, major expansions at 
our two Korean rolling plants are under-
way with the commissioning scheduled 
for 2013. With the expansions, our annual 
capacity will grow to one million tons. Our 

$400 million investment in Korea, includ-
ing both recycling and rolling expansions, 
demonstrates our commitment to our Ko-
rean operations and supports Novelis strat-
egy for sustainable growth in the region. 

How do you see the demand of 
aluminum in Asia? What are 
your projections? Apart from 
China do you see any other 
growth area in Asia such as 
Thailand or Vietnam?

Asia has a huge growth potential, repre-
senting about 50 percent of the global FRP 
market. In particular, China and Southeast 
Asia are becoming the principal driving 
forces. Thailand and Vietnam are impor-
tant markets for us with solid growth in 
can. Novelis is currently building a small 
facility in Vietnam to process used bever-
age cans for recycling in an effort to in-
crease aluminum recycling in the region. 
This is another example that Novelis offers 
a sustainable option for customers while 
supporting their business growth. 

Novelis is the U.S. unit of India’s 
Hindalco Industries Ltd. (HNDL). 
Can you please also tell us 
about your operations in India? 
What percentage of the Indian 
aluminum market is currently 
captured by Novelis?

Hindalco Industries Limited is one of 
Asia’s largest integrated producers of alu-
minum and a leading copper producer. 
Hindalco is a flagship company of the Ad-
itya Birla Group, a multinational conglom-
erate based in Mumbai, India. Hindalco’s 
product range includes rolled products, 
extrusions, foils, primary aluminum in-
gots, billets and wire rods. A strong pres-
ence across the value chain and synergies 
in operations have given Hindalco a domi-
nant share of the domestic value-added 
products market. 

As you know India and Korea are 
celebrating the 40th anniversary 

of their diplomatic relationship. 
How do you see the future of 
India-Korea Business ties?

It is encouraging that there has been 
growing interest and exchange between 
the two countries over the past years. India 
and Korea can develop a mutually benefi-
cial business relationship going forward. 
India has a huge growth potential with 
its young population representing big po-
tential buying power, a rich pool of talent 
and advanced software technology, while 
Korea has world-class technology and ex-
pertise in manufacturing and infrastruc-
ture. Combining these complementary 
strengths through a strategic cooperation 
would generate more business opportuni-
ties in the future. 

Recently Indian companies have 
started investing in Korean 
companies, but investment 
is much smaller than Korean 
investment in India. According 
to you what are the potential 
areas where Indian companies 
can invest profitably in Korea?

Indian investments in Korea will de-
pend on the distinctive competitive ad-
vantage that they can leverage, or growing 
businesses that fit with an Indian firm’s 
global plans. At first glance, I see the IT 
area as an ongoing opportunity. 

As a foreign investor how do you 
find the business environment in 
Korea? Is it ‘foreigner business 
friendly’?

Yes, Korea is foreigner business friend-
ly. The government is willing to support 
foreign investors and we feel welcomed 
in the communities where we operate, 
maintaining a good relationship with 
the local government. Korea has basically 
good business infrastructure, an excellent 
workforce and an open-minded culture to-
ward foreigners.

Q&A
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T hough Korea and India have 
more differences than simi-
larities, there is something that 
always keeps these two major 
countries of Asia close to each 

other. Since ancient times they have shared 
a special relationship with each other, and 
perhaps that is why in spite of the cultural, 
geographical and social differences, they 
have never crossed each other’s path in the 
process of development. Instead of creat-
ing antagonistic hassle as two very differ-
ent cultures, India and Korea always try to 
help each other in every possible way. Even 
nowadays the mutual admiration and col-
laboration can be seen in different aspects 
like infrastructure development.

Being two of the most developed coun-
tries of Asia, India and Korea both realize 
that cooperation is always better than creat-
ing hazards in each other’s journey. In this 
present state of the world economy it is not 
possible for any single country to take the 
overall responsibility for its own growth. 
This can be done only through mutual col-
laboration, which is not only wise, but prac-
tical as well.

This is the reason why in recent past and 

in modern time as well these two countries 
have mutually taken part in several types of 
collaborations when it comes to ensuring 
the infrastructural growth of the other. This 
can be more readily understood with the 
help of some figures and facts.

A recent study shows that in terms of 
the real inflow of FDI in India, South Ko-
rea is the fourth largest investor. Korean 
investments have played a very vital role 
in various Indian industries, including en-
ergy, electrical gears (including electron-
ics and computer software), household 
and office equipment, the transportation 

industry, commercial, chemicals (exclud-
ing fertilizer), metallurgical industries and 
food processing industries. Some of the 
major companies who are actively helping 
the augmentation of the growth of Indian 
economy are LG, Doosan Heavy Industries, 
Samsung Electronics, Hyundai Motor and 
Lotte Group.

In the field of IT, the cooperation of 
South Korea can be seen widely in different 
Indian states. There are lots of Korean IT 
firms that are opening their branches here 
in India with the cooperation of Indian IT 
authorities.

On the other hand, some big Indian com-
panies are also setting up their businesses 
in Korea and helping the country to flourish 
in a better manner in the ambiance of mu-
tual admiration and understanding, which 
is very important for the growth of any na-
tion, especially for a budding economy like 
India.

Not only in IT but also in other business 
industries, the collaboration of these two 
countries is highly notable. Sectors like 
communications, shipping and port devel-
opment, hospitality and tourism industries, 
infrastructure development, food-agro in-
dustries and the auto industries are being 
chosen for joint ventures and technology 
transfer.

Indo-Korea Collaboration to  
Ensure Infrastructure Growth

A-P
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B eing a nation with both a grow-
ing economy and a growing 
population, India is ramping 
up its nuclear energy power 
to meet the increasing energy 

demands. In order to do this, it has already 
signed agreements with nuclear giants such 
as the USA, France, Russia, Canada, Namib-
ia, Mongolia, Kazakhstan and now finally 
with South Korea. South Korea is the ninth 
country to sign a nuclear deal with India.

In July of 2001, during the visit of Indian 
president Prathibha Patil to South Korea, 
the two countries signed a nuclear energy 
pact. As a result, South Korean companies 
are now allowed to venture into the Indian 
market directly. Rajiv Biswas, from HIS 
Global Insight, has claimed that South Ko-
rea has done an immensely good job in cre-
ating nuclear energy infrastructure during 

the last few decades, and thus it can be ex-
pected that its nuclear pact with India will 
definitely help India to strengthen its own 
nuclear infrastructure. 

In the year of 2010 it was Indian foreign 
minister S M Krishna who visited South Ko-
rea and showed India’s interest in a nuclear 
pact with South Korea. South Korea has 
shown plenty of advancement in the field 
of nuclear energy control and utilization. 
It has around 21 active nuclear reactors, 
which fulfill the country’s energy needs 
up to 30 percent. Soon, this will be raised 
to 40 percent. Thus, South Korea is looking 
forward to aggressive nuclear energy pro-
duction and utilization. Unlike South Korea, 
India will produce only 3 percent energy 
through nuclear power and will utilize it in 
different sectors. 

For South Korea, generating nuclear pow-
er is a strategic priority and the country is 
looking forward to increasing the number 
of its nuclear reactors. By 2030, it is antici-

pating eleven new active nuclear reactors.
In 1960, South Korea first started with its 

nuclear energy venture. In the same year, it 
received its first nuclear reactor. Presently, 
South Korea is Asia’s fourth largest econo-
my and sixth largest nuclear exporter of the 
world. Most certainly the country’s progress 
in the nuclear energy sector has been noth-
ing short of praiseworthy. 

In the case of India, its aim is to fulfill 
25 percent of its electricity needs through 
nuclear power by the year of 2050. Reports 
and statistics have revealed that by 2020, 
India will be able to generate 20000 MWe 
of nuclear energy and 60,000 MWe by 2030. 
Several research institutes and studies are 
established in India to fulfill the country’s 
energy goal through nuclear power. 

With the help of Korean technology, it is 
expected that India will soon gain success in 
meeting its nuclear energy goals, and South 
Korea is now set to play an integral role in 
this endeavor.

LAKHVINDER SINGH

A ccording to a recent research 
by FutureBrand, a leading 
global brand consultancy with 
offices in 25 cities around the 
world, India and South Korea 

have been ranked 42nd and 49th, respec-
tively, in nation brand value.

FutureBrand’s annual Country Brand In-
dex (CBI) ranks the world’s countries based 
on global perceptions in four different cat-
egories -- culture, industry, economic vital-
ity and public policy initiatives -- drawing 
insights from a collective of 3,600 opinions 
from 18 countries. In the latest 2012-2013 
survey, Switzerland took the number one 
spot, followed by Canada, Japan, Sweden 
and New Zealand.   

Considering India and South Korea’s 
growing economic and political importance 
on the global economic scene, the countries’ 
respective ranking results could be viewed 
as a significant disappointment. Admitting 
that both countries are underestimated in 
the research, Lim Young-taik, chief financial 
officer (CFO) at Brand & Company, empha-
sized the importance of boosting bilateral 

cooperation between Korea and India as a 
strategy to enhance their national brand 
value.

“A majority of India’s brand value lies in 
culture and tourism, while that of Korea 
comes primarily from industrial sectors, 
such as information technology (IT) and 
automobile industries,” Lim told Asia-Pa-

cific Business & Technology Report on Feb. 
25th. “Each of their fields of competitive-
ness is complementary for each other. For 
this reason, increased partnership between 
India and Korea will eventually lead to en-
hanced brand value of the two countries,” 
he added.

Continued on Page 41

Brand Academy in Search  
of Indian Marketing Talent

Indo-Korea Nuclear Energy Pact:
India to Generate Electricity from Nuclear Energy
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I ndia and South Korea are 
looking forward to strength-
ening bilateral industrial re-
search and development in 
the coming years. India has 

accepted the fact that S&T will be 
important for boosting the develop-
ment of the country and changing the 
entire power equation. Asia stands 
in third position in overall R&D out-
put and the initiative taken by India 
and South Korea is about merging 
their knowledge and power for the 
best overall result and effect. India 
has stated that during the 12th Five 
Year Plan (2012-2017) of the country, 
the prime area of focus will be R&D 
and the private sector’s investment in 
it will see a great boost. India has in-
vited Korean companies to look into 
several sectors like water, sanitation 
and waste management, renewable 
energy and affordable health care to 
create a good business out of such fac-
tors. Tax incentives will be announced 
and public private partnership (PPP) 
initiatives will be encouraged. 

India is looking forward to utilizing 
this collaboration by using the knowl-
edge application power of South 
Korea in various sectors. This was 
pointed out in the 18th edition of the 
‘Global Technology Summit and Tech-
nology Platform’ organized by the 
Confederation of Indian Industries 
(CII) in association with the Depart-
ment of Science and Technology (DST) 
in New Delhi on December 13, 2012. 
The inaugural session of the summit 
was followed by a vote of thanks de-
livered by Dr. Arabinda Mitra, Head of 
the international division of DST. Mr. 
Venkatesh Valluri, Chairman of CII 
National Committee on Technology 
and Chairman and President of In-
gersoll Rand India, gave the welcome 
speech and laid down the context of 
the summit. He pointed out that India 
should learn from Korea in areas like 
water, sanitation and waste manage-
ment, renewable energy and afford-
able health care. 

Continued on Page 37 

ANURAG AGNIHOTRI

T he South Korea company Dae-
woong Pharmaceutical set up 
its very first R&D center based 
in Hyderabad in 2008. In the 
history of India-Korean coop-

eration in the pharmaceutical sector, it was 
also the first such undertaking in terms of 
collaborations and co-marketing of com-
modities as well. 

According to Daewoong GM, Dong Hyun 
Cho, they are the first South Korean phar-
maceutical firm to penetrate the market of 
India with the intent of globalization. The 
major activities of Daewoong in India con-
sist of partnerships with Indian firms for in-
licensing and out-licensing pharmaceutical 
commodities.  

Daewoong Pharmaceutical Co., Ltd. is a 
large-scale drug manufacturing and distri-
bution firm having the largest prescription 
drug sales in South Korea. The product of-
fering of the company includes drugs in the 
forms of sprays, liquids, tabs, ointments, 
capsules and injections. It offers products 
for a variety of therapeutic conditions such 
as bone and joint disease, cardiovascular, 
gastrointestinal, dermatology, infections, 
healthcare, central nervous system, meta-
bolic disease and oncology. The company 
holds a chief presence over Asian markets 
that include China, Indonesia, Vietnam, In-
dia and Thailand. Daewoong penetrated the 
Indian market with the mission of acquir-
ing active pharmaceutical ingredients and 
conducting activities on contract research. 

Cho said that they aim to be a leading 
company in the wound-healing category. 
He also added that the company plans to 
have the portfolio expanded from Easyef, a 
wound-curing agent, to products covering 
the whole process of wound healing.

Cho announced that they have collabo-
rated in partnership with leading Indian 
pharmaceutical companies for in-licensing 
and out-licensing of pharmaceutical prod-
ucts, and they are in the final discussions 
with some of the premier pharma-firms to 
take products to the South Korean market. 
He also added that they are in initial discus-
sions with several Indian research institutes 
such as CRO and other pharmaceutical com-
panies for partnerships. 

He also added that Daewoong is current-
ly in the phase of R&D setup with a team 
of twenty employees. The company has also 
projected to add fifteen employees in vari-

ous fields per year.
On March 25, 2012, Indian Prime Min-

ister Manmohan Singh met with South 
Korean President Lee Myung-bak in Seoul. 
The two issued a mutual post-meeting state-
ment in which they agreed to establish a bi-
lateral trade target of US$40 billion by 2015.

Singh put emphasis on the appeal of 
balanced relations in trade, which would 
make possible a long-term growth rate. The 
two leaders agreed that they would explore 
forward-looking and constructive means to 
ease access in the market to each others’ 
services and products. Singh repeated that 
the Indian nation was expectant of giving 
ROK agricultural and pharmaceuticals prod-
ucts and IT-enabled services. 

Singh and Myung-bak are anticipating 
better India-Korean cooperation in pharma-
ceutical in the coming years. They also en-
couraged CEPA to further its strategic part-
nership techniques and efforts in order to 
sustain the continuous growth and progress 
of the two nations in relation to the phar-
maceutical industry. 

Daewoong Pharm 
Sets Up First R&D 
Center in Hyderabad

India and  
S. Korea To 
Join Hands  
in Industrial 
Research and 
Development

A-P

© www.daewoong.co.kr

CEO Yoon Jae Seung.  

APBTR-2013-1 copy.indd   33 2013-06-03   12:24 PM



34
www.biztechreport.com

BUSINESS

ANURADHA SHUKLA

O ver the past few years, Rajas-
than has witnessed an explo-
sion in the number of manu-
facturing plants being set up 
by international companies, 

especially from Japan. Rajasthan has always 
been known to be a state which is rich in 
history and diverse in culture. Its unique 
attractions have included exquisite culture 
and beautiful art and crafts in addition to 
a warm and welcoming hospitality. Though 
the desert has attracted tourists through its 
rich culture, the same cannot be said about 
foreign investments. Until recently the 
harsh desert had been viewed as a demerit 
for investments from international sources, 
but trends have changed and various South-
east Asian companies are now setting up 
manufacturing plants in the region. 

Although a majority of these plants have 
been set up in the small district of Alwar, 
the entire state has benefited from this 
foreign investment. After watching their 
success, many other Southeast Asian com-
panies have started to view the desert of 
Rajasthan as an ideal place to invest in their 
own manufacturing plants. 

The various reasons for the sudden boom 
in the number of investments in Rajasthan 
can be attributed to a wide range of factors. 
The first and foremost is the change in the 
state’s policy which is in favor of foreign 
companies. The policies of the past were 
not very supportive of foreign investment, 
but this was changed in order to attract and 
appease more investors. The most impor-
tant change in policy was the Investment 
Promotion Scheme, which was introduced 
in 2010. This basically means that if foreign 
companies invest in Rajasthan then they 
would get an incentive in some form. The 
types of incentives provided by the govern-
ment are discussed below.

 The second most important factor for 
the increase in the investments is the rich 
deposits of minerals that can be found in 
the Rajasthan desert region. One of the 
most important factors that determine the 
growth of a particular section is the pres-
ence of fossil fuels. With abundant natural 
gas and oil fields, this land is a gold mine 
for industrial development. Rajasthan also 
holds one of the largest hydrocarbon fields 
in India, known as the Mangla oil field. But 
the presence of fossil fuels has not curbed 
the development of renewable and sustain-
able sources of energy. The government has 
also taken steps to promote the growth of 
solar harvesting by allotting huge areas of 
land exclusively for the development of so-
lar farms and solar parks. In fact when it 

comes to states producing renewable power 
Rajasthan is ranked fifth in India. This has 
been possible only because of the continued 
support from the government of Rajasthan.

In addition to resources and labor power, 
there are other factors which are contribut-
ing to the above-mentioned growth as well. 
Transportation and connectivity are two of 
the most important features that help in fu-
elling the growth of an industry. Rajasthan 
has benefited from the Delhi-Mumbai met-
ro which runs right through the state. In 
addition, Rajasthan is the only state which 
has two growth zones which are to be devel-
oped simultaneously. In the Neemrana–Bhi-
wadi–Tapukuda growth zone, around thirty 
Japanese companies were set up with a view 
to improving the investments that flowed to 
Rajasthan. This has paid off, as South Korea 
is about to follow suit.

The Prime Minister of India sensed that 
investment from Korea would help to im-
prove the Indian economy. With this view 
in mind, various steps were taken to ad-
dress and give solutions to international in-
vestors’ grievances. By 2012 this had result-
ed in the implementation of the Investment 
Promotion Scheme. Some of India’s largest 
investments were procured through this 
method, particularly with the well-known 
POSCO Steel Project. A huge area of land 
around the eastern part of the country near 
Rajasthan was acquired by POSCO to set up 
their plants. 

Tracking the success of Japanese invest-
ments in Rajasthan, South Korea decided 
to make a similar move. The Korean Invest-
ment Corporation was founded in 2005 
by the South Korean government towards 
managing various funds and select the best 
investments overseas.  

The South Korean Trade Promotion Agen-
cy, or KOTRA, has made it clear that they are 
viewing Rajasthan as a potential gold mine 
to invest in. A meeting took place with a 
view to expanding the industrial area in Ra-
jasthan and attracting foreign investment. 
One of the two growth zones there has al-
ready witnessed a huge growth because of 
the Japanese investment in Neemrana. A 
short while ago, it was made public that the 
RIICO (Rajasthan State Industrial Develop-
ment Corporation) had a meeting with del-
egates from Korea, following which Korea 
expressed its intention to set up manufac-
turing plants in Rajasthan. This was further 
reinforced after the principle secretary Sunil 
Aurora revealed that around 1000 acres had 
already been allotted to several companies 
from Japan. This land was allocated in the 
Neemrana zone and most of the operations 
had already begun there. 

In order to bring in more investments, 
the government has to offer some kind of 

reward incentive to potential investors. 
The benefits of setting up manufacturing 
plants in Rajasthan, which were explained 
in detail to the officials from Korea, include 
the availability of cheap labor from nearby 
villages. More elaborate incentives from 
governments include the provision of con-
cession of power and exemption of tax on 
buildings and land. The government of Raj-
asthan is able to provide the power conces-
sion because the state has rich deposits of 
oil and natural gas. 

The Rajasthan government also provides 
subsidies for inviting international invest-
ments and special packages of land for IT 
companies. This was welcomed by foreign 
investors because they had a good amount 
of land allocated to them. Also, when IT 
parks are developed by many IT sector com-
panies close together in clusters, it benefits 
the government as well as the companies 
because transportation and connectivity 
facilities can be provided directly to the IT 
parks and not for every company separately. 

The state has also taken efforts to speed 
up the approval for various investments. 
Also the availability of ample sunlight all 
year around provides opportunity for har-
vesting of solar energy, which can lower the 
power consumed by a manfacturing plant. 
The Industrial Development Corporation of 
Rajasthan highlighted their state policies 
which were again in favor of the industries. 
Towards the end of the meeting RIICO con-
cluded by stating that they would be inter-
ested in providing land to Korean compa-
nies for setting up their plants. 

Following this meeting, the Korean del-
egates agreed to educate their own state of-
ficials about this opportunity. They would 
then educate potential Korean investor com-
panies and make them aware of the various 
incentives and benefits offered by the Rajas-
than government. Companies interested in 
setting up their manufacturing plants in Ra-
jasthan will then contact the state officials 
and after getting the necessary paper work 
done in South Korea they will meet the Raj-
asthan Trade Promotion Scheme. Here, they 
will again be briefed about any incentive 
particular to their industry and any other 
further opportunities that might be avail-
able for them. Once this is done, land alloca-
tion takes place where a specific area of land 
is assigned for the purpose of the manufac-
turing plant. At this point the company is 
free to start the construction and setting up 
of their plant while simultaneously recruit-
ing local people for labor. 

These investments thus provide a win-
win situation for both South Korea and Ra-
jasthan, and the future looks bright for the 
desert region with huge growth potential to 
come.

Rajasthan:
The New Investment Destination for S. Korea
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A ccording to Jawaid Akhtar, In-
dian Coffee Board Chairman, 
there has been a fivefold jump 
in volume of Indian coffee ex-
ports to South Korea over the 

last three years. He said that exports have 
been steadily going up ever since India took 
part in the ‘Seoul Café Show’ in Korea two 
years ago. He added that Indian exporters 
had been taken along to showcase the di-
versity in the range of coffee production 
and this is a huge step towards cultivating 
and building this market. Also, the India 
International Coffee Festival, 2012, was 
held in New Delhi and the basic idea be-
hind organizing this festival was to make 
the world aware of the India coffee market. 
Mr. Akhtar was present at the curtain-raiser 
event and he told the reporters that they 
are now intent upon making Indian cof-
fee popular in other Asian countries, and 
Japan and South Korea are being targeted 
in particular. He pointed out that India does 
not export much coffee presently but that 
a tremendous potential for exports can be 
observed.

India has a big geographical advantage 
when it comes to coffee-growing when 
compared to South American countries. 
Korea has a demand for mild-coffee and 
India fits the bill because of this. India 
has also established good working condi-
tions and comfort with Korea because of 
dealings with their brands in the Indian 
market. Such brands include Hyundai, 
Samsung, LG, etc. South Korean consum-
ers of coffee are well aware of the quality 
of coffee they seek to purchase and they 

have rapidly become like professional tast-
ers of the beverage. Indian coffees are ap-
preciated there and due to this, coffee of 
good quality with proper taste profile and 
certification is being consumed on a large 
scale. According to statistics, coffee ex-
ports to South Korea are expected to cross 
over 2,000 tonnes in the crop year 2011-
12, compared to 2,051 tonnes in 2010-11. 
In 2009-10, exports were much lower and 
stood at 366 tonnes.

Three Indian exporters took part in the 
‘Seoul Café Show’ in 2012 and five export-
ers took part in 2011. One participant, Nis-
hant Gurjer, KPA Chairman and managing 
partner of the Kappi Royale Coffee and the 
Sethuraman Estates, said that Korea has 
emerged as a big importer of coffee in the 

last five years and their level of consump-
tion has greatly increased. He said that ever 
since he started exporting coffee to Korea, 
he has been seeing home grown café chains 
like ‘Cafe Bene’, ‘Angelinus Coffee’, ‘Hollys 
Coffee’ and ‘Paris Baguette’ expanding ev-
erywhere and that together they have over 
1000 stores now. He also mentioned that 
Indian coffee is getting good prices as well. 
Vietnam is also a large producer of coffee 
and this country has the potential to give 
India a lot of competition when it comes 
to dominating the Korean market. Howev-
er, the authorities in India think that they 
have an advantage because they can supply 
both Robusta and Arabica varieties of cof-
fee while Vietnam is exclusively a Robusta 
supplier.

Indian Coffee Exporters on an Optimistic 
Rise in the Coffee Market in South Korea

Education plays an important part in 
creating employable citizens and in devel-
oping skilled workforces. India and Korea 
can come together to develop curricula and 
design teaching styles for helping entrepre-
neurial and creative learners. 

To enhance employability and entrepre-
neurship among people, the government 
and educational institutions should cre-
ate platforms for the healthy exchange of 
ideas. Expertise in scientific and technologi-
cal capabilities encompassing engineering 
should be exchanged between government 
agencies, the private sector, and in academ-
ic institutions.

Education in basic sciences, space, en-

ergy, nanotechnology, health and informa-
tion technology are critical for both coun-
tries. Indo-Korean strategic partnership 
in education should kick off a tradition of 
educational exchanges with joint scholar-
ship programs awarding Korean and Indian 
students desirous of doing higher studies 
in the other country. Better university link-
ages and support for junior faculty develop-
ment are also required. 

The Indo-Korea Research and Deploy-
ment Initiative will enhance innovation, 
facilitate joint research and scientific ex-
changes while enabling the sharing of inno-
vation and improving deployment policies 
in the education field. Private sector com-

panies can also play a crucial role in this 
initiative.

Information and Communication Tech-
nologies (ICT) can be leveraged to the maxi-
mum to design and launch distance learn-
ing programs. Joint leadership development 
programs for senior university members 
and dual-degree programs will enrich stu-
dent life in universities in both countries.

Globalization in its true sense can be ex-
perienced by students if a global dimension 
is incorporated in the learning experience. 
Students will gain experience in living and 
working in foreign nations, making them 
more tolerant to foreign cultures and the ir 
ways of life.

FROM PAGE 27 | Importance of Indo-Korean Joint Ventures in Education Sector
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The Union Minister for Commerce & Industry and Textiles, Shri Anand Sharma addressing at the 
India International Coffee Fair 2012, in New Delhi on January. 
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ANURAG SHUKLA

S tatistics show that the Indian in-
formation technology (IT) sector’s 
revenue has increased from 1.2 
percent of the GDP in 1997 to 5.8 
percent in 2008. As of now, the 

growth of this sector is dominated by IT ser-
vices such as web services, software testing, 
application management, IT consulting, 
system integration, and custom application 
development and maintenance.  

According to the latest findings of the Na-
tional Association of Software and Service 
Companies, the Indian IT-business process 
outsourcing sector achieved a growth of 12 
percent in 2009 to reach US$71.7 billion in 
cumulative revenue. Of this, the services 
and software segment accounted for $59.6 
billion. 

In another study conducted by Spring-
board Research, the Indian IT services 
market is projected to remain the quickest 
growing in the Asian continent with a com-
pound annual growth rate of 18.6 percent. 

To date, there are 60 million users of the 
internet in India. The Manufacturer’s Asso-

ciation of IT claims that active internet us-
ers increased to 8.6 million by March 2009 
from 7.2 million in March 2008. According 
to a recent study, it is estimated that the to-
tal sales of PCs in India is possibly to grow by 
7 percent in 2009, or as high as 7.3 percent.

 In the field of outsourcing, NASSCOM 
reports that exports of software and servic-
es, including software and R&D products, 
engineering services, BPO and IT services, 
reached $47 billion in 2008, contributing 
78 percent to the sum services and software 
revenue of $59.6 billion. 

According to AT Kearney, a global man-
agement consultancy, India continues to re-
tain its affordable advantage and is among 
the most attractive locations in the finan-
cial aspect when viewed in combination 
with the environment of business, as it pro-
vides availability of skilled staff.  

In the field of IT-enabled services, statis-
tics show that the services and software ex-
ports of the country, including software and 
R&D products, engineering services, BPO 
and IT services exports, reached $47 billion, 
contributing 66 percent to the IT-BPO rev-
enue. 

ITes, which began with fundamental data 

entry duties over ten years ago, is currently 
expanding its range of services. To date, it 
offers design outsourcing, games process 
outsourcing, legal process outsourcing and 
knowledge process outsourcing. According 
to the latest report of Everest Research In-
stitute, a greater number of delivery centers 
have been established in tier-1 and tier-2 cit-
ies during 2009’s second quarter. 

To boost the IT sector of India, a Compre-
hensive Economic Partnership Agreement 
(CEPA) with South Korea has started operat-
ing from the beginning of 2013. A crucial 
stipulation of CEPA is that it makes the 
entry of Indian professionals in 163 kinds 
of occupations easy into South Korea for 
contractual-basis work. Huge Indian IT com-
panies such as Nucleus Software, WIPRO, 
L&T Infotech and Tata Consultancy Services 
have offices in Seoul and have been render-
ing services to Korean clients for years. 

To further the cooperation of India-Korea 
in the IT sector, CEPA is continuously launch-
ing major campaigns to allow the entry of 
Indian IT companies into main collaborative 
projects with South Korean companies which 
would improve the efficiency and profitabil-
ity of the South Korean IT sector. 

KIM CHELLO HO

B usiness industry is aided by 
targeting trading stability, as 
it invariably increases compa-
nies’ value. India and South Ko-
rea have signaled their wish to 

move forward in the trading industry with a 
target of a US$40 billion goal by 2015.

P. Chidambaram, Indian Finance Minis-
ter, had visited South Korea in November 
last year and led the third India-Korea fi-
nance meeting. Together with Bahk Jae-
wan, Minister of Strategy and Finance for 
Korea, they tackled different economic 
matters for both parties and even discussed 
other economic influences occurring across 
the globe which could affect the economic 
and financial status of either nation. Chid-
ambaram also had an entourage of finance 
and tax experts who came along with him 
for this important discussion.

With such a meeting of minds, they fo-
cused on the great potential they can bring 
about for each other’s welfare. Fully aware 
of the unlimited potential, they decided on 
working together to maximize it through 

the Comprehensive Economic Partnership 
Agreement, or CEPA.

The CEPA was introduced in January 
2010 and two years after its implementa-
tion, it had caused 70 percent growth in 
Korea-India trading practices. Due to its ef-
fectiveness, both nations agreed on attain-
ing the newly-stated goal of US$40 billion 
in 2015 by as early as March 2012. This was 
the time when Indian Prime Minister Man-
mohan Singh visited South Korea.

Macro-economic perspectives were also 
discussed in their meeting. Various factors 
affect the economic growth of a country 
and so it is in the interest of both nations to 
explore other investments that make each 
more competitive in the global market. Ex-
amples of these factors are customs clear-
ance, fiscal regulations, and infrastructure 
partnership, to name a few.

Once discussions had taken place, both 
parties decided to agree on a Memoran-
dum of Understanding. The stated goal is 
to achieve improved partnership strength, 
with their finance ministers as representa-
tives, until they reach their trade goal in the 
global finance industry.

One of the good things about this part-

nership is the two countries are not only 
after financial trade growth. They also look 
forward to learning from each other and 
their practices when it comes to business 
and trading. In the end such an outlook 
will benefit both countries when it comes 
to financial aspects as well as global com-
petitiveness.

Chidambaram took care of two birds 
with one stone as he also attended a busi-
ness meeting with South Korea’s top CEOs 
in the trade industry. The Federation of 
Korean Industries, or FKI, organized this 
meeting in which Chidambaram promoted 
the strength of India and its respective in-
dustries. With its competitiveness, he en-
couraged South Korean businesses to tie 
up with their various Indian industrial sec-
tors. One of the sectors India is particularly 
proud of is its infrastructure sector, which 
has gained a lot of attention in the global 
market setting of late. 

Through these meetings, it should be 
possible to set a precedent for both coun-
tries to attain their trading goal within the 
set timeframe while incorporating other 
important factors for mutual growth and 
benefit.

Growing Cooperation Between 
India-Korea in IT Sector

India and S. Korea Moving on to $40 Billion Trading Target
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I n the last five years, India has 
inked numerous agreements with 
other nations, the Comprehensive 
Economic Partnership Agreement 
(CEPA) with South Korea being the 

latest. Though the signing of the Korea-In-
dia CEPA on August 7, 2009 was delayed, it 
has been welcomed by policy makers and 
business community members from the 
two countries. It is expected that the agree-
ment, which has stipulations for tariff and 
non-tariff barrier reductions, will take the 
relationship of India and Korea to a higher 
level, especially when it comes to the food 
processing industry.

As the economy of India has been 
opened up, it has improved market access 
to Korean products and has provided op-
portunities in investment for Korean com-
panies. The present flow of investment and 
trade between the two countries is low 
because of numerous tariff and non-tariff 
obstacles. It is expected that CEPA will ad-
dress these problems while also ‘legalizing’ 
the Look East Policy of India. To maintain 
its progress in economy and trade, Korea 
is also looking beyond traditional partners 
in trading. 

From 1991 to 2007, the exports of India 
to South Korea have been augmented by 10 
times, leading to a trade deficit increase. 
The merchandise increase between the two 
nations has been attributed to the ever-
changing structure in demand and com-
parative benefits of the economies in cor-
responding sectors. 

A ‘revealed comparative advantage’ 
analysis shows that in both the disaggre-
gated and aggregated levels,  South Korea 
has been focusing in value-added manufac-
turing commodities, while the exports of 
India have been more branched out. It is 

also indicated in the analysis that the two 
nations have comparative benefits in vari-
ous products in the same industry, showing 
the chance for intra-industry trade, or IIT.  

Additionally, the rising trade comple-
mentarity index, or TCI, reveals that Ko-
rean and Indian trade has slowly become 
well-matched over time, specifying that any 
agreement between the two nations can 
improve trade flows. The intensity of trade 
between the two nations also shows that 
Korea is doing better and that India may 
enhance its intensity in export with Korea. 

On the other hand, the tariff elimination 
and reduction on 90 percent of Indian com-
modities and 85 percent of Korean com-
modities when it comes to value under the 
CEPA would lead to competitive exports 
in each others’ markets. Moreover, nego-
tiation on commodities concessions and 

desired rates of tariff would also further the 
India-Korea trade, particularly the food pro-
cessing aspect, according to economists. 

Sensing the many opportunities in In-
dia’s food processing industry, several Ko-
rean companies have been penetrating the 
Indian market since the year 1991. In just 
a short period of time, Korean food pro-
cessing companies have branched out in 
the Indian market. On the other hand, as 
reported by CEPA, there are 1889 items on 
a ‘negative list’ of India’s goods for Korea. 
Sectors with a huge number of tariff lines 
that are subject to this negative list include 
prepared foodstuffs and vegetable products. 

In the coming years, it is expected that 
the India-Korea relations in food processing 
will continue to thrive. CEPA is also antici-
pated to take bigger steps in strengthening 
these ties.

India-Korea Cooperation  
in Food Processing

This idea was strengthened when both 
the countries decided to create a joint fund 
based on a mutual agreement. The amount 
came up to be US$10 million for joint re-
search and equal participation was expect-
ed from both sides. 

The focus sectors in the discussion of the 
summit were water, sanitation and waste 
management, renewable energy and afford-
able health care from both the countries, 
and it was attended by more than three 

hundred participants from all the sectors.  
Dr. T Ramasami, Secretary, DST said that 
they have an opportunity and a platform 
to build upon the complimenting strengths 
possessed by India and South Korea. India 
had acknowledged its power in terms of 
knowledge holders and Korea as knowl-
edge appliers. Mr. Ju-ho Lee, Minister of 
Education, Science and Technology, from 
the government of Korea was also present 
at the summit and he addressed the audi-

ence and said that the two countries should 
be brought together to improve bilateral 
trade and further development of policies. 
The Minister of Science and Technology and 
Earth Sciences, S. Jaipal Reddy, urged the 
stakeholders from both countries to initiate 
this collaboration and to support institutes 
to develop proper technology. He also en-
couraged them to come up with two Indo-
Korea technology institutes to develop joint 
projects in a time-bound manner.

FROM PAGE 33 | India and S. Korea To Join Hands in Industrial R&D
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The Minister of State for Agriculture & Food Processing Industries, Shri Tariq Anwar lighting the 
lamp to inaugurate the Global Consultation on Use and Management of Agro biodiversity for Sustain-
able Food Security, in New Delhi on February 12, 2013. The Minister of State for Agriculture and Food 
Processing Industries, Shri Charan Das Mahant is also seen.  
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T he Korea Tourism Organiza-
tion which has a Delhi-based 
office recently opened a repre-
sentative office in Mumbai to 
promote its relations in tour-

ism with India. This office is designed to 
promote South Korea as a major tourism 
destination to the airlines, media, consum-
ers and travel trade and to heighten India-
Korea cooperation in tourism. 

The organization is currently planning 
to team up with Western India-based travel 
agents to launch various travel options and 
is open for tie-ups with tour operators to 
successfully promote Korea as a travel des-
tination. 

As a thriving travel destination with four 
seasons, South Korea’s spring concurs with 
the Indian summer season, making it a fa-
vorable getaway to escape from the swelter-
ing Indian heat. 

This year, South Korea is looking at a 
20 percent increase from the Indian travel 
market. According to statistics, the country 
recently had an annual total of 86,547 In-
dian visitors, which was a huge increase of 
18.9 percent from 2009. 

South Korea boasts picturesque and ma-
jestic destinations for Indian tourists and it 
is well-connected via air by Asiana Airlines, 
Korean Air and other carriers. 

For astute Indian outbound travelers, 
South Korea promises an exceptional and 
new getaway experience. It is the choice of 
destination of an increasing number of trav-
elers looking for stimulating culture, fresh 
air, health and wellness and adventure ac-
tivities. It also boasts a vibrant nightlife and 
non-stop 24 hour shopping opportunities 
both in roadside kiosks and designer malls. 

Jae Sang Lee, Director of Korea Tourism 
Organization in India, claims that having 
representation in Mumbai will reinforce 
the awareness of Indian people for Korea’s 
several attractions and advanced facilities 
to develop leisure and business travel. He 
also added that they are looking forward to 
working with the Indian travel industry and 
airlines to expand their growing market. 

The Mumbai representation office will 
work with different airlines to promote 
new Korean services, to generate the coun-
try’s press coverage and to aid the travel 
trade with detailed information. The orga-
nization is currently targeting the Indian 
film industry, honeymooners, leisure travel 
and the MICE segment.

Korean conventions have a high percent-

age of attendees from different parts of the 
world, specifically in the finance, high-tech, 
medical and auto sectors. The current move 
to Mumbai is aimed in part at expanding 
delegations coming from India for confer-
ences, travel, incentives and meetings. 

Dr. Charles Lim, Deputy Director of the 
Korea Tourism Organization, claims that 
they are placing major emphasis on posi-
tioning South Korea as a MICE and leisure 
destination among travelers from India as 
they see a great demand from this tourism 
market.

To further reinforce the India-Korea co-
operation in tourism, the organization had 
a powerful promotional program in place 
throughout 2011 and 2012 which is expect-
ed to continue through 2013. 

It is also expected that the organization 
will create product knowledge and more 
detailed information available to the travel 
trade. Furthermore, it is looking forward to 
promoting South Korea through food festi-
vals, familiarization trips, trade shows, joint 
promotions and advertisements. 

India-Korea Tourism Ties

This year, South 
Korea is looking 
at a 20 percent 
increase from 

the Indian travel 
market.
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Tomb of Indian Princess in Gimhae 

© Dal Indian restaurant

Platter of Indian food.  
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YOUNG HEE KWON

The Indian Food Industry has come a 
long way in Korea. Long gone are the days 
when an Indian restaurants were a rarity 
in the streets of Seoul. Now an Indian res-
taurant can been found in practically all 
important streets of this great city. Among 
the burgeoning Indian restaurants in 
Seoul, one name stands apart: Dal Indian 
Restaurant. 

In business for the past 12 years, Dal res-
taurant has been able to make a unique 
name for itself in Korean society. Con-
sidered to be the most authentic, 
original and pure Indian res-
taurant in Korea, it counts 
among its customers 
many of Korea’s top 
political, business and 
entertainment indus-
try elite.

Recently Yong-hee 
Kwon sat with the 
general manager of 
the restaurants, Mr. 
Jeong-Hoon Hur, 
for an exclusive 
interview. Here 
are excerpts of the 
interview…

People to People exchange is very 
important for overall growth of 
ties between two countries 
    Jeong-Hoon Hur | Dal Indian Restaurant➤
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© Dal Indian restaurant

Mr. Jeong-Hoon Hur 
manager Dal Indian 
restaurant.   
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Please tell us when the first 
restaurant was opened here in 
Seoul, and why did you choose to 
work in Indian restaurant?

The first restaurant was opened in the 
early 2000s. I have worked here since its 
opening. I have background in Korean 
cooking, but since Korean and Indian 
cooking have many things in common it 
was easy for me to learn Indian cooking. 
Besides I had great love for Indian culture 
and its people. So it was natural for me 
to work in an Indian restaurant. I have 
worked here for the last 12 years.

How did the idea of opening an 
Indian restaurant come up?

Mrs. Hee Sung Chung who is the owner 
of ‘Dal’ is very interested in Indian culture. 
It was natural to open an Indian restau-
rant to promote Indian culture and cuisine 
in Korea. Now she has three Indian restau-
rants operating in Seoul.

Unlike now, in the early 2000s 
Indian food was not that popular 
in Korea. There were few Indian 
restaurants in Seoul back then. 
How difficult was it to run the 
restaurant in the beginning?

When we opened the restaurant we 
faced many problems such as difficulty 
with food supplies. It was hard to intro-
duce a new menu. We had to explain about 
Indian food to customers at the beginning.

We have worked very hard to keep the 
traditional Indian touch as much as pos-
sible. The idea is not selling much Indian 
food but rather high quality Indian food. 

We think that food is not just food, it 
has a culture. It has evolved over thou-
sands of years. As I have had experience in 
working in an international restaurant be-
fore, I knew the nitty gritty of the foreign 
restaurant business in Korea already.

What is the concept behind Dal 
Restaurant?

The concept of Dal is ‘BAR’, or “Back 
Alley Restaurant”. It’s kind of a secret res-
taurant. As you can see there are no sign 
boards and bill boards of the restaurant 
outside in the street. Our customers visit 
us because of the quality of the food and 
not because of the advertisement and mar-
keting. Our business concept is “one hun-
dred percent guest satisfaction”

Dal has two meanings. Firstly it means 
a bean lentil curry, and secondly it means 
moon in the sky. 

Your restaurant concept is very 
interesting. How did it help you 
to attract Koreans to Indian 
cuisine? 

Here I would like to talk about the in-
terior of the restaurant. We made this 
restaurant in an Art Nouveau style. For ex-

ample, the concept, like St.Familie made 
by Gaudi in Barcelona, Spain. Also, as I told 
you the restaurant is in ‘hiding’ format. 
But once you come in we try to give you 
the full India experience. So when you en-
ter the restaurant you can see a pink color. 
Pink in India is a very auspicious color. It is 
used in marriages and other important oc-
casions. Also, the green color is represen-
tative for the Art Nouveau style. The name 
of this color is Mose Green. 

When you come inside, there is a water 
porch. Water is very sacred in India. In Ko-
rea also, we have a water well culture. 

So, in the last twelve years, have 
you seen more and more Korean 
people like Indian food? Do you 
think Koreans now accept real 
Indian cuisine?

The first time when we opened the res-
taurant, the majority of our customers 
were foreigners, especially from the U.K. 
They came here with Korean friends. But 
now our customer base has changed, and 
the majority of our customers are local 
Koreans. So, yes, more and more Korean 
people like Indian food now and want to 
dine at Indian restaurants on important 
occasions of their lives. These days, they 
prefer strong spice and a spicy menu. 

Your restaurant is considered 
to be the most authentic Indian 
restaurant in the whole of Korea. 
What is the secret behind this? 
How can you provide this level of 
quality food at such good price?

As I said before, food is a culture. Our 
deeper understanding of the Indian cul-
ture helped us to provide real and au-
thentic food. Besides, we have dedicated 
experience and a professional team of 
chefs to maintain high quality standards. 
We are expecting one new chef expert in 
traditional Indian cooking from India will 
come shortly. Then we shall be able to pro-
vide more traditional food to our custom-
ers.

Since Indian food is becoming 
very popular in Korea most of 
the Indian spices should be 

available in Korea itself? 
Yes. Most of the spices and ingredients 

can nowadays be purchased in Korea. 
There are many import agencies of Indian 
food here now. But it is hard to find fresh 
vegetables.

Is it easy for you to hire Indian 
cooks here in Korea? How many 
Indian cooks do you have?

No, it is not easy to hire professional 
and trained Indian cooks here in Korea. 
Currently we have four Indian cooks in 
our restaurant. All of them have three to 
five years experience here in Korea. As you 
know, the quality of your food depends on 
the quality of your chefs. So we are careful 
in selecting our Indian cooks.

As your Korean and Indian staff 
work side by side do you face 
any problems in coordination 
and management? Are there any 
problematic cultural differences?

There is no big problem. For our Indian 
staff they might need some time to adapt 
to Korean culture. As you know there is 
pretty big culture gap between Korea and 
India. But after they get used to it, they 
work well. That’s why most of the cooks 
in ‘Dal’ work here for a long time. We get 
along very well. 

Earlier you told us most of 
your customers these days are 
Koreans. Specifically, are your 
main customers mainly young 
people?

Our customers come from all sections 
of society. It depends on days of the week. 
During the weekends we have families. 
Most customers come here with fam-
ily, with grandparents and grandchildren. 
Three generation come to ‘Dal’ together. 
And during the weekdays, people in the 
age group of the 30’s to 50’s come here.

How do you see the future of the 
Indian restaurant industry in 
Korea?

Very bright. I think it will continuously 
be growing for the near future. Currently 
Indian restaurants capture only less than 
2 percent of the total foreign restaurants 
market in Korea. But it has the potential 
to go up to 10 percent or more in the near 
future. 

So you see a bright future of 
the Indian restaurant in Korea. 
Is there any difficulty in this 
industry here?

Yes. We expect that Indian restaurants 
will increase. More and various style of 
Indian cuisines will be available here. The 
main problem is looking for Indian cooks 
and getting original Indian ingredients 
and spices here in Korea itself. 

HOSPITALITY & TOURISM

© Dal Indian restaurant

Staff of Dal restaurant.  
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For the growth of Indian 
restaurant business in Korea, 
what kind of new initiative 
would you like to recommend 
to the Indian and Korean 
governments?

As you know food goes with people 
and culture. So more people to people 
exchanges should be encouraged and pro-
moted. The Indian government should 
take more steps to popularize Indian cul-
ture in Korea. It needs to be more active at 
the ground level. The Korean government 
should also adopt a liberal import policy 
so that we can import all the ingredients 
we need to make real and authentic In-
dian food. 

Apart from obtaining 
employment visas are there any 
other difficulties which come to 
your mind?

When we get a visa, we need official 

approval of work experience verification. 
I think that if the Indian government 
adopts a certificate system, we would be 
able to solve this problem easily. 

This year is the 40th anniversary 
of Korea-India relations. As a 
manager of the most well-known 
Indian restaurant in Korea, how 
do you think of the current 
relationship between Korea and 
India?

I think the relationship between the 
two countries is great. There is no major 
problem. These days there are many In-
dians working in the main sectors of the 
Korean economy. For example, the finan-
cial sector, automobile, software sector, 
construction sector …all these have In-
dians working in them. Famous Indian 
companies like TATA and Mahindra and 
Mahindra are here too. I hope more Indian 
companies will come to Korea. 

According to your perspective 
what should be done to 
strengthen Korea- India relations 
to take it to a higher level?

As I mentioned before, not many Indi-
ans are coming to Korea for leisure and 
traveling. For this we need to have a lib-
eral visa regime. Currently when Koreans 
want to visit to India, sometimes it is quite 
hard to get a visa. Most Koreans want to 
visit India. When they go there, they can 
feel a heart to heart, real experience with 
the local people. After visiting India, they 
are concerned about India more and more 
in their daily and professional lives. More 
and more people to people exchanges is 
the need of the hour.

Do you have last thoughts before 
we close this Interview?

I really hope that customers who visit 
our restaurant have a real Indian food expe-
rience. As they say, good food has the power 
to heal. I hope they get healed from us.

Q&A

FROM PAGE 32 | Brand Academy in Search of Indian Marketing Talent
Founded back in 1998 with an aim of 

providing the best brand communication 
solution, Brand & Company is the first 
‘total brand consulting company’ Korea 
has ever had. The company is a corporate 
partner of David A. Aaker, a professor of 
marketing strategy at the Haas School of 
Business of the University of California, 
Berkeley and vice chairman of Prophet 
Brand who is often dubbed “the father of 
branding”. 

Professor Aeker is the creator of the 
‘Aaker Model’, in which brand equity is 
regarded as a combination of brand aware-
ness, brand loyalty and brand associations. 
An author of more than 100 articles and 15 
books on marketing and branding, includ-
ing his latest, ‘Brand Relevance: Making 
Competitors Irrelevant’, he has been giv-
en three career awards for contributions 
to the science of marketing (the Paul D. 
Converse Award), marketing strategy (the 
Vijay Mahajan Award), and the theory and 
practice of marketing (the Buck Weaver 
Award).

A member of ‘MAGNET’, a network of 
the world’s top-notch marketing and ad-
vertising agencies, Brand & Company’s 
global network represents more than 800 
global clients, with total annual billings of 
over US$1.6 billion. 

The five core business areas of the com-
pany are: brand consulting, brand naming, 
brand design, brand research, and brand 
communication. Brand design covers cor-
porate identity (CI) and brand identity 
(BI) designs, while brand communication 

includes planning and organizing global 
branding campaigns and promotional ac-
tivities. 

Over the past 15 years, Brand & Com-
pany has been one of the most distinctive 
players in all five fields. Among its clients 
are leading Korean companies such as 
Samsung Electronics, LG Chem, SK Tele-
com and Hankook Tire, just name a few.

“Brand & Company is the only company 
in the world with brand-registering know-
how in more than 100 different coun-
tries,’’ said Lim, the Grand Award-winner 
at the 2007 News People Business Awards. 
The company is also known as the copy-
right holder of 16 books on brand manage-
ment, which include ‘Brand Leadership’, 
‘Emotional Branding’, ‘A Clear Eye for 
Branding’ and ‘Brand Relevance’. 

In recognition of Korean popular cul-
ture sweeping across Asia (and Bollywood 
films enjoying increasing popularity all 
over the world), Lim advised that cultural 
partnership could be an especially effec-
tive way of enhancing India and South Ko-
rea’s brand value together. “For example, 
marketing efforts to link Korea’s industri-
al brands to India’s cultural assets would 
help related Korean companies become 
better positioned in India,” he explained.

z“In Korea, branding is a popular, fast-
growing field of marketing research, both 
theoretically and practically. I believe our 
advanced know-how in brand manage-
ment will be of much help for India to 
establish a strong level of brand recogni-
tion.” 

It is for this reason that Brand & Com-
pany has come up with the idea of a global 
brand education institute. Recently, the 
company launched a new affiliate called 
‘Brand Academy’, which is its own way 
to work closely with innovative and tal-
ented future brand specialists. Composed 
of three different tracks, namely brand 
manager, brand specialist and brand CEO, 
courses at Brand Academy combine the 
latest academic researches of Professor 
Aaker and the company’s long-accumu-
lated business know-how. After finishing 
preliminary courses in Seoul, students at 
Brand Academy are given opportunities 
to attend classes at UC Berkeley’s Center 
for Executive Education. The certificate of 
the courses will also be given jointly by the 
center and the company. 

Jerry Lee and Katy Choi, CEO and presi-
dent (respectively) of Brand & Company 
and two of Korea’s best-known brand 
consultants, lead the programs in Korea, 
while Eduardo Andrade, associate profes-
sor at the Haas School of Business teaches 
the courses in the US, along with Prof. 
Aeker.

Lim expects the new program to lay 
a foundation for the expansion of Brand 
Academy to other Asian markets, including 
China, Vietnam and India. “We have a great 
deal of interest in the rapidly growing In-
dian consumer market. We aim to provide 
India’s up-and-coming marketing talent 
with decent job opportunities at Korean 
and global firms, as well as a high-quality 
education, through our courses.”
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TECHNOLOGY

ANURADHA SHUKLA

T he mobile technology market 
is currently working its way 
towards dominance across the 
globe. More individuals now go 
online to search for top devices 

like mobile phones and tablets as invest-
ments, boosting economic benefits for in-
vestors and mobile device manufacturers.

Statistics don’t lie when indicating the 
growing number of consumers investing 
on tablets and mobile phones. Regular con-
sumers love how they can access their so-
cial media pages at the palm of their hands 
with the help of these devices. Moreover, 
portability also plays an important role as 
to why many people choose to have these 
high -end devices.

Entrepreneurs, on the other hand, have 
also found the benefit of utilizing these de-
vices with their many features. Being able 
to access the internet and respond to their 
email contacts make these devices more 
useful and certainly something worthy to 
invest in from a business standpoint.

Mobile devices and mobile  
banking

The banking and financial industries re-
ceive a plethora of benefits with the avail-
ability of these devices. Reports indicate 
how much people embraced the concept of 
mobile banking. To be specific, South Korea 
recently gained attention in the business 
and digital industries as the country set its 
mobile banking activity at 47 percent. Ac-
cording to resources, this is the highest per-
centage of this type of transaction in studies 
done.

Perhaps South Korea raised the bar when 
it comes to mobile banking activities, but it 
doesn’t mean that other countries don’t do 
as much banking transactions. In general, 
mobile transaction activities have increased 
worldwide. This increase is due to various 
factors influencing the number of individu-
als going for this activity. Here are some of 
the notable reasons why mobile banking, 
from a global perspective, has increased 
dramatically this past year.

As mentioned earlier, more people have 
started to use mobile devices. By applying 
an obvious rule, more people owning these 
devices promotes more mobile activities 
and transactions, including banking.

Owners have different ways of using mo-
bile devices for mobile banking. Regular 
consumers use these devices for checking 
their balance online and for bank transfers. 

Entrepreneurs, on the other hand use these 
devices for more demanding transactions 
like depositing payments for their employ-
ees. All these transactions can be set prop-
erly and ensure clients will get the services 
that they need that are accessible through 
the internet.

Convenience is the primary reason why 
many individuals do mobile banking. Imag-
ine this scenario: you are waiting for funds 
to be deposited to your account. To check 
your funds, you go to an automated teller 
machine to inquire about your balance. 
If you are unlucky, you see a long line of 
individuals who also need to use the ATM. 
Therefore, you need to wait for several min-
utes just to find out that your funds were 
not deposited. Imagine the time wasted 
by bank clerks and teller machines just to 
check for funds that you can’t withdraw. By 
checking your account balance online using 
mobile devices, you’ll know whether your 
funds arrived or not before walking or driv-
ing to your bank.

Convenience of simple bank transfers 
can also be done through mobile devices. 

With a simple tap on tablets or mobile 
phones, users can transfer funds to desig-
nated accounts and go on with other tasks.

More supported mobile banking 
apps

Mobile apps became popular among con-
sumers together with mobile devices. Ac-
cessing social media pages is now easier, as 
users simply need to tap on the mobile app 
to be connected immediately.

Due to mobile apps’ surging popularity, 
banks and other finance-related companies 
started to develop their own mobile banking 
apps for people to download and use. They 
offer these mobile apps free for customer 
satisfaction while providing a lot of benefits 
when it comes to banking convenience.

Aside from creating mere apps for mo-
bile banking, banks and their program de-
velopers ensure regular updates on their 
provided apps. Similarly with conventional 
software, mobile apps may have specific 
bugs that require fixing to avoid system in-
consistencies. Upgrades may consist of a list 

Increasing Popularity of  
Mobile Banking in South Korea

© Jacetan | Dreamstime.com

South Korean worker doing his banking work on his laptop in downtown Seoul.  
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of components from feature updates, bug 
fixes and additional features with unique 
functionality.

The fact is that mobile apps and their re-
spective updates’ availability promote the 
increased number of people who engage in 
mobile banking. Users trust these mobile 
apps and decide to use them more regularly.

A question of trust
As people tend to look at the obvious ben-

efits of mobile banking, many individuals 
don’t notice that trust is also an important 
factor affecting this practice and its activity. 
Banking involves money as well as personal 
information, and hence consumers tend to 
be more careful about such transactions. 
With the help of technological advance-
ments, hackers have been able to steal bank 
account information resulting in theft of 
both money and information. Knowing this, 
a lot of individuals still tend to not use the 
internet for their transactions.

On the other hand, a person’s asset 
amount, or wealth, may also have an ef-
fect on the level of trust involved on mobile 
banking. A survey involving American and 
European consumers indicate that individu-
als such as those who have a lot of assets 
would choose to avoid mobile banking. 
There’s a high chance that their greater 
wealth relates directly to this lowered trust. 
Having more money or assets move people 
to be more careful in doing their banking 
transactions. They tend to do their transac-
tions personally in banks and talk with ac-
tual bank personnel.

Nevertheless, the number of individuals 
who trust mobile banking has also increased 
and resulted in the presented statistics men-
tioned earlier. The number of regular con-
sumers who have average amount of bank 
savings is larger than those who actually 
have more money in their accounts. Count-
ing all the people who have these regular 
consumers’ accounts is enough to indicate 
why more people tend to go for mobile 
banking.

There are several factors or reasons as to 
why many people trust mobile banking, in-
cluding the following:

‘Lesser amount, lesser to lose’… as men-
tioned above, people who have lots of mon-
ey may not choose mobile marking. In es-
sence, they have more money to lose in case 
their mobile banking system encounters a 
problem. Individuals who have less money 
in their accounts may have the mindset that 
even if they lose it due to mobile banking 
problems, they won’t lose as much com-
pared to those with more funds in their ac-
counts.

In case of transactions, they may have 
fewer amounts of funds to transfer in their 
transaction. A lesser amount of money 
wouldn’t require extensive reviews coming 
from bank staff members. Therefore, po-
tential problems can be fixed faster and the 
funds made immediately available.

Worldwide digital technology  
enhancements

Security is a primary concern in dealing 
with bank accounts. And in terms of mobile 
banking, the internet serves as the medium 
that allows people to make transactions 
without visiting banks personally. However, 
the internet is also a known way for hackers 
to access people’s information online and 
use it for theft.

Fortunately, internet and website ex-
perts continue to contribute to promoting 
enhanced security online. Security scripts 
with improved features serve as the first 
line of defense against unauthorized access 
and protect people’s accounts.

Aside from this, experts have also helped 
in improving security to banks’ server sys-
tems. Just like in regular accounts, servers 
are also prone to hackers invading the sys-
tem and gaining access to information that 
may compromise accounts. Banks consider 
improving security as an investment and so 
they ensure that their experts can guarantee 
that clients will be confident in saving mon-
ey or doing other transactions with the bank.

Experts focus on improving server safety 
by focusing on various factors. They en-
hance security both internally and external-
ly. Some online transactions are only acces-
sible for higher authorities in a bank while 
others, like clients, have their own access to 
their accounts. 

Bank transaction framework
While banks generally help people save 

money, they also have several frameworks 
that target specific markets. This also con-
tributes to the number of individuals trust-
ing mobile banking and banks who support 
online or mobile services.

According to reports, Asian banks in 
countries with higher numbers of mobile 
banking users have different ways of target-
ing their clients, resulting in more individu-
als adapting use of this technology. More-
over, they also have other services that local 
clients find beneficial. They are undoubt-
edly different from other countries’ opera-
tion so it also contributes to how people use 
mobile banking options.

Mobile banking is now a known proce-
dure among many individuals across the 
globe. A lot of bank account owners have 
embraced this concept with open arms and 
find them quite useful for their daily trans-
actions. However, not all individuals are 
quite open to this concept due to various 
factors affecting their mindset. Currently, 
South Korea is leading the mobile bank-
ing use within a three-month timeframe. 
However, different changes may still occur 
online that may result in an increase not 
only in South Korea but also in other Asian 
countries. Further enhancements can be ex-
pected in the finance world, which will also 
boost this procedure’s popularity.

South Korea’s 
Trade Surplus 
in IT Sector 
Increases  
Ten-fold

ANURADHA SHUKLA

A ccording to the ministry, 
the IT export business 
numbers have grown 
about 12 percent on a 
yearly basis during the last 

few years. The numbers of exports have 
risen up to $14.52 billion. Imports have 
also not been lagging far behind, show-
ing a good standard growth and rising 
this year by about 2.2 percent on a year-
by-year basis, coming to about $6.66 
billion this year. 

The trade surplus regarding infor-
mation technology has come to about 
$7.86 billion, which is in fact higher 
than South Korea’s surplus of all other 
trades combined. The total surplus of 
South Korea in November was calcu-
lated at $4.48 billion, while total export 
numbers in the country grew by 3.9 
percent, amounting to $47.8 billion. 
The import numbers have shown an in-
crease of 0.7 percent, reaching $43.32 
billion.

In South Korea, the Ministry of 
Knowledge Economy has further attrib-
uted the rise in the surplus in the trade 
of information technology to the large 
amounts of exports of semiconductors, 
mobile phones and other electronic 
gadgets. The shipment of handsets has 
brought in a 23.5 percent jump in the 
lump sum amount of $2.32 billion. 

The outgoing shipments have also 
raked in large amounts of money at an 
increase of about 12.9 percent, gener-
ating $4.6 billion for the Korean econ-
omy. Export numbers to China have 
also increased at a rate of $21.8 per 
cent, thus amounting to about $7.55 
billion. 

Export numbers of consignments to 
other countries have shown significant 
growth too. The exports to Southeast 
Asia have brought in some very high 
increases of about 19.9 percent, fetch-
ing about $1.64 billion. Exports to the 
unions on the European continent are 
not too far behind, with about an 18.8 
percent annual increase. That amounts 
to about $13.1 billion in revenues.

Continued on Page 45 
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SHAMILA JANAKIRAMAN

T wo emerging powers in the Asia-
Pacific region, India and South 
Korea, continue to extend their 
tentacles of friendly relations. 
India, with its ‘Look East Policy’, 

and South Korea with its ‘New Asia Policy’ 
seem to be drawing the same road map to 
progress. What could be more productive 
than collaboration and co-operation?

Going beyond infrastructure develop-
ment, automobile industry, steel, defense 
equipment and consumer electronics and 
communications technology, the two na-
tions have come together in energy-related 
fields to become self-reliant as well as to be 
environmentally friendly in their endeav-
ors.

South Korean Scenario
The green initiatives launched by South 

Korea will first tackle the spurt in carbon 
emissions, which increased sharply from 
1990 to 2005 due to industrialization. To 
reduce dependence on fossil fuels, Korea is 
using green fuels where possible. The South 
Korean automobile company Hyundai is 
serious about developing and producing 
hybrid cars which will run on LPG with an 
electric motor.

The Green Action Plan, working on a 
budget of US$84 billion, is aimed at cutting 
car emissions and also making buildings 
and houses which are increasingly energy 
efficient, progressively moving towards a 
‘green nation’ target by 2020. An outlay of 
US$193 million set aside by the country will 
be used towards development of alternative 
sources of energy such as solar, wind and 
biofuels. This will boost renewable energy 
production within Korea and reduce depen-
dence on oil imports. 

Such green initiatives, including green 
buildings and fuel conscious vehicles, will 
be followed by better water usage and uti-
lization of biomass. Introduction of ‘green 
bonds’ and carbon savings are expected 
to encourage private companies to adopt 
green initiatives in all tasks, making LEDs, 
solar cells and hybrid cars more popular.

South Korea introduced carbon trading 
in its endeavor to become the seventh most 
competitive country in the world in con-
sideration of energy efficiency and climate 
change adaptability. This will also result in 
1.8 million new jobs to feed the growing 
global green market, which will also help 
the country prosper.

With rising electricity costs and the 
growing burden on Korea Electric Power 
Corporation, it is imperative that South Ko-

rea offers tax incentives and other benefits 
to businesses, encouraging them to develop 
viable green technologies.

South Korea has embarked on building 
a vast offshore wind farm with a capacity 
of 2.5 GW that will be operational by 2019. 
Government and private companies, led by 
the Ministry of Knowledge Economy, are de-
veloping this project to make wind energy 
an alternate source of clean energy. The 
United Kingdom’s ‘Renewable UK’ will as-
sist the Korea Wind Energy Association in 
its efforts.

Indian Green Efforts
India, for its part, has brought together 

private sector companies to form the Alli-
ance for Energy Efficient Economy (AEEE), 
which targets saving energy by introduc-
ing energy efficient methods in homes 
and businesses. The IT industry is also an 
active partner in carbon mitigation efforts 
and addressing climate change. To reduce 
their carbon footprint, IT majors like Info-
sys have come forward by reducing travel, 
cutting down on power consumption, and 
so on. The use of tele- and video-conferenc-
ing methods, for example, has reduced air-
travel.

Indian environmental agencies strive 
to enhance public information systems to 
promote environmental compliance and 
enforcement, aiming to improve environ-
mental quality for all Indian citizens. Many 
companies like ITC operate green buildings 
while imposing control on usage of comput-
ers, machinery and vehicles. 

The Indian state of Kerala is working on 
a solar power policy, along with the launch-
ing of a “10,000 Solar Home Program” un-
der the National Solar Mission. Thermal and 
wind sources are also being considered by 

Kerala to supply power in the state. Many 
other states also have unique programs 
charted out, solar rickshaws being one of 
them. Huge wind farms are already in oper-
ation in several states. The wind farm instal-
lation in Tamil Nadu generates 7000 MW of 
energy, feeding adjoining towns and cities. 

The symbol of an earthen pot serves 
as the Indian government’s eco-labeling 
scheme, known as ‘Ecomark’, which is 
awarded to environmentally-friendly prod-
ucts and methods like raw material extrac-
tion, manufacturing and disposal.

India has been rated as the top producer 
of solar energy in the world, producing an 
annual yield of 1,700 to 1,900 KW hours 
per KW peak (kWh/KWp). Estimates in June 
2012 put Indian energy generation from 
renewable sources at 31 percent, including 
hydroelectric power.

Yet India still has a long way to go as its de-
mand for energy will increase further along 
with its fast economic development. As de-
pendence on fossil fuels is not enough, adop-
tion of renewable energy sources is a must.

India, South Korea Green Deal
The Association of South East Asian Na-

tions, or ASEAN, has brought together the 
regional powers of South Korea and India to 
help other countries take part in research 
in green technology development and the 
use of green and clean energy alternatives 
in every walk of life.

The East Asia Climate Partnership, which 
is a carbon-trading market for developing 
countries, was launched by Korea to provide 
grant aid programs for developing countries 
and help them fight climate change.

The Central Leather Research Institute 
in India has developed the eco-friendly ‘wet 
blue manufacturing process’ to improve 
quality of leather and reduce environmen-
tal pollution by using enzymes in place of 
harmful chemicals in processing hides and 
skins. This technology will be used by Korea 
and other countries as part of an eco-friend-
ly collaboration process.

Use of pesticides like herbicides, fungi-
cides, insecticides and chemical fertilizers 
contribute to global warming and are harm-
ful to soil, which will in turn affect agricul-
ture. To make agriculture thrive while con-
tributing to a more environmentally stable 
global environment, natural and organic 
ways of cultivation are becoming more im-
perative.

Green farming methods developed by Dr. 
Hu Cho-han from Korea cost less and use 
natural inputs to attract microbes. Cooked 
rice, jaggery water and pulses boosts soil 
fertility, and fermented plant juice can be 
used instead of insect pesticides. These will 

TECHNOLOGY

India-South Korea Collaboration  
in Green Energy Initiatives

© pib.nic.in

South Korean minister of foreign affairs and 
trade, Kim Sung-hwan, and the Secretary of 
India’s Department of Atomic Energy, Srikumar 
Banerjee on 25th July 2011 in Seoul Korea. 
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not harm the soil nor emit greenhouse gas-
ses. Dr. Hu conducted extensive research 
in developing such alternatives in a micro-
lab in Tirupati, India, working along with a 
Bangalore-based firm.

Global warming has altered the climate 
in many places, which has had adverse ef-
fects on agriculture, human beings and 
livestock. Rising water levels in oceans pose 
a danger to many small island nations too. 
To combat this, the Asia-Pacific Partnership 
for Clean Development and Climate (APP 
CDC) was formed in 2005. This association 
includes India, China, the United States, Ja-
pan, South Korea, Australia and Canada. 

Towards the aim of reducing greenhouse 
gas emissions, new technology is one way 
forward to stopping climate change, opine 
association members. South Korea and In-
dia are part of such joint ventures covering 
various fields, including better power distri-
bution systems.

Considering nuclear energy, the world is 
nowadays divided as to whether it is ‘green’ 
or not. Although it does not emit carbon 
gasses, many people do not put nuclear 

energy under the green category. The grow-
ing demand for energy cannot be catered to 
exclusively with oil resources and burning 
carbon-based fuels which produce harm-
ful greenhouse gasses. Further solar, wind, 
tidal and other renewable alternate sources 
of energy will not be enough to supply the 
demand.

However, nuclear reactions can gen-
erate immense energy compared to all 
other means and also do not give off 
greenhouse gasses. Efforts are afoot by 

the Global Energy Corporation to develop 
solutions based on a proprietary Green 
Nuclear Energy (GeNiE) Reactor technol-
ogy. When high-energy nuclear particles 
are produced more efficiently, they gener-
ate ‘green nuclear energy’. Both fissioning 
uranium and un-enriched uranium can be 
used in this technology. Even hazardous 
nuclear waste and associated actinides 
available in huge volumes can be further 
fissioned to generate more energy from 
the fuel rods. This makes the nuclear 
waste safer to dispose.

South Korea and India have signed a 
pact which entails the former to construct 
nuclear reactors in India. Considering the 
construction methods, materials, opera-
tion and occurrences of accidents, nuclear 
plants are safer than other energy genera-
tion sources besides being green. Also the 
power generating capacity is manifold, 
which can be used by industries and resi-
dences, according to some experts.

Korean contribution to infrastructure de-
velopment in India is remarkable. 

Continued on Page 48 

The Ministry of the Knowledge Economy 
further added that the scenario of the ex-
ports with respect to electronic and infor-
mation technology is looking very bright 
nowadays, and it is to go further uphill. 
This is owing to the fact that the amount of 
sales of display panels and semiconductors 
have shown terrific results. The recovering 
demand in the United States of America for 
the need of more and more television sets 
which are immensely popular all over the 
world has contributed. South Korea’s self 
made converging technologies and their 
terrific reports outside the country have 
brought this peak in trade. Thus South 
Korea’s economy was boosted and thus 
showed signs of improvement in November. 

The robust economy was already boom-
ing when the IT surplus had hit a record 
high and that brought the soaring of the 
industrial productions for a period of two 
months to date. Thus the current surplus 
of the South Korean economy, which is the 
best measurement of the country’s trade 
numbers comparable with all the other 
countries that engage in the same indus-
tries, has been calculated at $6.88 billion 
in November of 2012, at that time a record 
monthly amount. This compared with the 
relatively modest amount of $4.34 billion 
earned in November of 2011. This has gone 
well over the predicted range of the Bank of 
Korea’s forecast. Thus it has also been able 
to lend solid support to the won, which had 
been an excellent performing currency of 
Asian countries in 2012.

Expectations are made to be broken, and 
this year indeed it holds true. The produc-
tion of the IT industry rose at a faster pace 
than previous records and also for a third 

time consecutively in November, thus set-
ting benchmarks in the fourth largest 
economy of the Asian continent. Thus the 
South Korean economy has indeed struck 
back with a rebound after three consecu-
tive dips in export outputs. This has helped 
South Korea to post a modest surplus every 
single month despite some minor hindranc-
es. From January to November 2012 South 
Korea had run a huge IT surplus of $40.97 
billion, again surpassing by a huge margin 
the forecasts of the economic departments 
which had predicted a full year IT surplus 
of about $34 billion. In fact, this prediction 
itself was raised from the earlier one that 
estimated a $20 billion annual IT surplus.

Along with the estimated increase in the 
exports of semiconductors and other IT 
products, the Central Bank of South Korea 
has also attributed the increase in export 
numbers to the recent exports of automo-
biles and steel exports. The value of the 
won had subsequently increased against 

the U.S. dollar by a significant amount of 
10 percent, thus enabling the South Ko-
rean government to actually rein in its cur-
rency. The industrial production of South 
Korea has also witnessed small progressive 
gains every month. It continues to witness 
small growths, showing a 2.3 percent rise 
in November from that of October. To the 
joy of the South Korean IT industries, the 
increased figure that came out in the month 
of November was much higher than the es-
timation of the esteemed economists of the 
Dow Jones News, who had predicted a me-
dian forecast of a 0.8 percent rise.

In November of last year, the rise has 
been a decent amount of 2.9 percent, a sharp 
turn in the scheme of things in the indus-
trial zone and a rebound from the drastic 
fall in October of about 0.8 percent. Again 
outwitting the predictions of the econo-
mists of the Dow Jones News, the figure in 
November stood much better than the 0.8 
percent growth that they had suggested for 
the IT industry. Still, the Korean economy, 
which depends on exports to other coun-
tries, has been partially affected due to a 
deficiency of export destinations which are 
shrinking, due in part to the sovereign debt 
crisis covering a major area of Eurasia. The 
Chinese slow-down process also affected ex-
ports. Thus to analyze the probable decline 
in the information technology industry and 
to devise a recovery, the Ministry of Finance 
in South Korea has revised down South Ko-
rea’s IT industry growth forecast for this 
year from the earlier forecast of 3.3 percent 
to a mere 2.1 percent. The finance ministry 
has also slashed down the probability esti-
mate for 2013 from 4 percent growth to 3 
percent.

FROM PAGE 43 | South Korea’s Trade Surplus in IT Sector Increases Ten-fold

FACTOIDS:

• The East Asia Climate Partnership, 
which is a carbon-trading market 
for developing countries, was 
launched by South Korea.

• The state of Kerala in India is 
setting up a 330 MW solar power 
centre in collaboration with a 
Korean firm.

From January to 
November 2012 
South Korea had 

run a huge IT 
surplus of $40.97 

billion.
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India and Korea would  
benefit from greater trade  
and investment linkages
    Aneel Karnani

STAFF REPORTER

Aneel Karnani was born 
in 1951. He was educated 
at Harvard Business School, 
and is now a Professor of 
Strategy at the Ross School 
of Business, The University 
of Michigan. He gives this 
exclusive interview about 
Indian firm’s foreign ac-
quisitions to Victor Fic, our 
special correspondent for 
economics and politics. 

Explain the internationalization 
trend of Indian firms. Please cite 
examples.

Companies originating from emerging 
economies have been increasingly pursu-
ing international acquisitions, driven by 
various factors such as the liberalization of 
their domestic economies, globalization of 
their industries, intensity of competition, 
managerial capabilities, and access to capi-
tal markets. This is also true for Indian com-
panies. Recent major examples include Tata 
Steel acquiring Corus Group for US$13 bil-
lion, Hindalco Industries buying Novellis for 
$5.7 billon, Tata Motors buying Jaguar Land 
Rover for $2.3 billion, and Bharti Airtel pur-
chasing Zain’s African telecom operations 
for $10.7 billion.

Please summarize the clashing 
opinions as to whether such 
acquisitions are positive or 
harmful.

The popular business press usually views 
foreign acquisitions by Indian firms very 

➤

Q&A
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positively, often seeing them as globaliza-
tion at its best that benefits everybody. 
There is much talk about emerging giants 
and new powerhouses. The stock markets 
have often reacted negatively to the acquisi-
tions. The management always claims that 
the acquisition is in the long term strategic 
interests of the firm.

What side are you on?
Since the acquiring firms are private, 

publicly listed firms, their managers have 
a fiduciary responsibility to their share-
holders. So the key question is whether the 
foreign acquisitions by Indian firms create 
long-term shareholder value. Based on both 
empirical analysis of all the large foreign 
acquisitions by Indian firms in recent years 
and in-depth analysis of three large acquisi-
tions, my research shows that such acquisi-
tions do not create shareholder value.

Elaborate with the example 
of Tata steel -- what was the 
background of the takeover? 

Managing Director Muthuraman said 
that Corus brought to Tata Steel a capacity 
of 19 million tons per year at a cost of about 
$710 per ton, which is little more than half 
the cost of greenfield capacity of $1200 to 
$1300 per ton. It gave Tata Steel access to 
the developed and mature markets in Eu-
rope where product quality and service is 
important. Corus also brought high R&D ca-
pability. He also forecast up to $350 million 

in savings after about three years from syn-
ergies in procuring materials, in marketing 
and in shared services. For the deal to work, 
Tata had to improve the efficiency of Corus, 
whose profit margins at 7 percent were a 
quarter of those of Tata Steel.

Why do you say it was a wrong 
move?

The acquisition actually involved mini-
mal synergies and Tata Steel overpaid for 
Corus, resulting in destruction of share-
holder value. Tata Steel is one of the low-
est cost producers of steel in the world. But 
this advantage is not transferable to Corus. 
Captive raw materials is the primary source 
of Tata Steel’s competitive advantage. Tata 
Steel meets 100 percent of its iron ore re-
quirements and 50 percent of its coking coal 
requirement through backward integra-
tion, whereas Corus is completely exposed 
to raw material price volatility due to lack 
of any significant backward integration. 

One important synergy stated at the time 
of the acquisition was the leveraging of low 
cost slabs from India that could be used by 
Corus to produce various finished products. 
But in 2006 Tata Steel did not have spare slab 
capacity. Tata Steel also benefits from low 
labor cost and tight capacity in its primary 
market of India. But Corus has high labor 
costs, strong unions and excess capacity.

But didn’t Tata pay less for 
capacity?

Tata Steel paid about $710 per ton of 
capacity, which is low compared to the 
greenfield cost of $1200-1300 per ton. This 
is a false comparison since Corus was one 
of the highest cost producers in Europe and 
there is excess steel capacity in the Europe-
an markets. In 2010, Anand Rathi Financial 
Services valued Corus capacity at around 
US$360-400/ton, which implies that Corus is 
worth little more than half what Tata Steel 
paid for it three years earlier. In 2009, Corus 
began decommissioning its Teesside Cast 
Products plant in UK, thus confirming that 
the Corus capacity was not that valuable. A 
company statement said the Teesside plant 
was a major drag on profitability, denting it 
with $177 million losses during the Septem-
ber 2009 quarter, due to restructuring costs.

You examine the stock market 
performance of Indian firms’ 
large takeovers...finding what?

There were 17 foreign acquisitions above 
$500 million completed by Indian firms 
during the years 2000 to 2009. I studied the 
stock market performance of the acquiring 
firms from the day before the announce-
ment to one year after the announcement. 
The number of foreign acquisitions exhib-
iting positive and negative performance is 
about equal. These results are inconclusive, 
and consistent with previous academic re-
search. There is no evidence to support the 
view that large foreign acquisitions by In-
dian firms have created shareholder value.

© Prof. Aneel Karnani 
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Input leads to output so how 
representative are your case 
studies?

The acquisitions I studied are not only 
representative, they constitute the entire 
population of large foreign acquisitions dur-
ing the time 2000 to 2009. I next examined 
in depth the three largest foreign acquisi-
tions by Indian firms as of 2010 and con-
cluded shareholder value was destroyed in 
all these instances.

What are the causes behind your 
negative conclusion?

They are, in no particular order, too little 
integration to achieve synergies, agency 
problems, and inadequate discipline due to 
easy capital. A strong economic or strategic 
rationale for synergies is the starting point 
for any successful acquisition. But many of 
the unsuccessful acquisitions involve weak 
logic dressed up with vacuous statements, 
such as ‘global footprint,’ ‘scale,’ and ‘opti-
mal balance.’ The Indian companies studied 
here approach integrating the acquisitions 
with a very light touch, and did not try to 
consolidate the acquisition, and that does 
not and can not lead to value creation.

You also criticize Indian 
shareholders...

Many Indian firms are managed and 
controlled by ‘promoter shareholders’ that 
already have much financial skin in the 
game. They are far richer than the other 
shareholders and their financial perspec-
tive might be very different. The promoter-
managers might be more motivated by non-
financial factors, such as fame and public 
adulation, serving a national goal, leaving 
behind a legacy, and the pride of manag-
ing a large multinational company. All the 
popular attention might lead top managers 
to believe they are primarily responsible 
for achieving some nationalistic goals, even 
misconceived goals. In surprisingly candid 
comments, Ratan Tata revealed about the 
Corus acquisition: “We all felt that to lose 
would go beyond the group and it would 
be an issue of great disappointment in the 
country. So, on the one hand you want to 
do the right thing by your shareholders and 
on the other hand you did not want to lose.” 
The true measure of firm or managerial 
performance is the economic value created. 
However, much of the popular press discus-
sion confuses firm size to be an automatic 

measure of performance. 

So a trophy mentality kicks in?
Completing an acquisition is considered 

a sign of success. Winning a bidding war 
for a target company is seen as ‘winning’. 
But, it is easy to increase firm size while 
losing money. Similarly, it is easy to ‘win’ 
a bidding war by paying too much for a 
target company -- the winner’s curse. The 
nationalistic euphoria that focuses on firm 
size and acquisitions can lead to corporate 
overreach.

Why do you insist that Indian 
firms get harmful, easy money?

Many Indian firms are part of a group 
of very diversified companies, and histori-
cally have had very high debt-equity ratios. 
This leads to access to capital being too easy. 
Capital markets, by controlling access to 
capital, play an important role in demand-
ing good managerial decisions and penal-
izing bad choices. This disciplining force 
is weak in the case of Indian acquisitions 
abroad.

But you also offer an example of 
success...what is it?

This does not mean that Indian firms 
should not do foreign acquisitions. The ba-
sic formula for successful acquisitions in 
general applies. First, there must be a sound 
strategic rationale for synergies. Second, the 
acquisition price must be reasonable so the 
target firm does not capture all the value 

created. Third, actually achieving synergies 
requires good execution, which usually im-
plies deep managerial integration. United 
Spirits Ltd. succeeded by acquiring Whyte & 
Mackay, a distiller of Scotch whiskies. Mittal 
Steel is another example. 

What is your take on Indian firms 
acquiring South Korean ones? 

In 2010, the Indian auto company Mahin-
dra & Mahindra acquired a 70 percent stake 
in Ssangyong Motor company for $460 mil-
lion. Mahindra acted because of the South 
Korean company’s line of premium and 
higher-priced sport utility vehicles, which 
complements the Indian company’s more 
modestly priced, rugged S.U.V.s built for 
India’s more cost-conscious consumers. In 
2004 Tata Motors purchased Daewoo Com-
mercial Vehicles, a subsidiary of then bank-
rupt Daewoo Motor Company. Tata Daewoo 
Commercial Vehicle has been a success 
story with tremendous growth in revenues 
and profits. 

As India and Korea celebrate the 
40th anniversary of diplomatic 
ties, what is the future of Indian- 
Korea business and investment 
ties?

There is likely to be growing trade be-
tween India and South Korea. The two 
countries have comparative advantages in 
very different industries, such as Korea’s 
in capital intensive manufacturing like 
electronics and India’s in labor intensive 
industries such as textiles. Both would ben-
efit from greater trade linkages. In terms 
of investment, it is more likely that Korean 
firms will invest in India because they are 
more global and more developed in terms 
of technology…for instance, firms such as 
Samsung and LG. Again this could be mu-
tually beneficial given the more advanced 
state of Korean firms in industries such as 
automobiles and electronics.

Are more Indian companies 
going to invest in Korea and in 
what areas?

While it is likely there will be some in-
crease in Indian firms in Korea, I do not 
foresee a major increase. Some possibilities 
are information technology and pharma-
ceuticals. The specific firms could be Tata 
Consulting Services and Dr. Reddy Lab. 

Q&A

The eco-friendly road construction 
method used to lay roads in New Delhi by 
Korean companies utilizes a new material 
called Darin Asphalt Modified Additive, 
an additive of asphalt with pores. This 
‘ecophalt’ contains an additive packaged 
in eco-friendly ways which leaves no resi-
due or waste, as even the bag containing 

the additive will melt along with the bitu-
men mix and other materials. Besides be-
ing eco-friendly, this process and material 
makes roads more durable and less slip-
pery.

The eco-friendly projects undertaken 
by the two nations aim at reducing carbon 
emissions. Strict guidelines have been 

stipulated for all industries to follow. Both 
India and South Korea have launched en-
ergy efficiency measures to fight climate 
change and to fix carbon emission targets 
that have to be reached by 2020. The cli-
mate change plan envisioned by India and 
South Korea strives to save power by the 
efficient use of energy sources.

FROM PAGE 45 | India-South Korea Collaboration in Green Energy Initiatives
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NEW & NOTABLE
Q&A

Kolaveri Di vs. 
Gangnam Style 

SHAMILA JANAKIRAMAN

“W hy this Kolaveri, Kolaveri, Kolaveri Di?” 
was on everybody’s lips in 2011 and in 
the early months of 2012 too. The video 
pictured the song recording within the 
confines of a recording studio involving 

just five people in all, including the singer Dhanush, the music com-
poser, the heroine and the director of the movie, which featured the 
song. The tune and catchy lines sung in Tamil and English to a slow 
rhythm along with the simple video made quick headlines. 

Released in 2011, the song went viral on social networking sites 
and became the most searched Youtube video in India and an In-
ternet sensation across Asia. Youtube recognized the video with a 
“Recently Most Popular” gold medal award and a “Trending” silver 
medal award as it received a large number of hits in such a short 
time.

Then came ‘Gangnam Style’ in 2012 sung by PSY, with fast music, 
bright colors, numerous artists, entertaining dance moves, bold cos-
tumes, psychedelic lights, opulence, grandeur and fast moving video 
set against a plethora of backgrounds.

Made for K-pop audiences in South Korea, ‘Gangnam Style’ hit the 
music circuit in July 2012 and quickly went viral with more than 950 
million views as of December 2012 on Youtube, skyrocketing beyond 
the reach of Justin Bieber’s ‘Baby’. 

The uniqueness of the Kolaveri tune was the 
Tamil way of singing English lyrics. English 

words were used in a new context. The 
word “soup” did not refer to a broth 

but to the condition of a jilted lover 
boy. The fair-skinned girl is accused 
of having a dark heart for dumping 

this guy. “Why this murderous 
rage?” he asks her.

“Gangnam Style” became a 
household name like ‘Kolaveri’, 

and it refers to the upscale life style 
of people in the Gangnam district of 
Seoul. Although the residents them-
selves do not boast of any such style, 

they are considered hip by others 
who are desirous to show off. The 
song itself does not make fun of 
the people from Gangnam but it 
is taking a dig at people who put 
up false pretenses. The song also 

refers to a girlfriend who chang-
es her behaviour according 

to the situation. The video 
also makes fleeting ref-
erences to various style 
statements.

“Why This Kolaveri 
Di” is enriched with mu-

sic from folk instruments 
like urumee and thavil drums 

and traditional ones like the na-
daswaram, shehnai, saxophone, 

along with modern instruments 
like the acoustic guitar and the 
keyboard. The music is layered 

and progresses smoothly, ending in a crescendo. ‘Gangnam Style’ 
starts with fast music and slows down a little before picking up the 
fast beat and ending with a flourish. Its bold dance movements, the 
dance duel, and visuals captured viewer attention like never before.

Critics apart, both the songs have spawned imitations and paro-
dies, with people launching their own versions to showcase their 
opinions, political affiliation and other social issues. The Kolaveri Di 
tune was used by political parties during election campaigns and by 
the police department to promote safe practices on roads in India. 
BBC and Time magazine reported about the crossover world appeal 
this song delivered with its trendy music and simple lyrics. 

Business schools in India have conducted debates and case studies 
on the success of the song, its unique marketing style and launch, 
etc. From the ‘beating the retreat’ music to a child’s milk version, 
Kolaveri Di came full circle before being usurped from the throne by 
‘Gangnam Style.’ 

If the makers of Kolaveri gave lectures in IIM-Ahmedabad, a pre-
mier business school in India, then PSY spoke at Oxford University. 
If the Indian Prime Minister invited the Kolaveri singer for dinner, 
then here we have the UN Secretary-General Ban Ki-Moon announc-
ing that the Gangnam Style song is a ‘force for world peace.’

Google’s executive chairman Eric Schmidt and British Prime Min-
ister David Cameron, besides others, danced a step or two in public 
for Gangnam Style, which gained greater prominence with a film 
titled “Gangnam for Freedom”. Gangnam came to mean ‘freedom of 
expression.’

When an American in Washington hummed the tunes to Kolaveri 
Di at work, Indians were amused to no end and now they are all 
rapping to Gangnam Style, which is sung in the Korean language. 
Irrespective of the differences, one thing stays common to both the 
videos. 

It is none other than music, that which can transcend boundaries 
of region, religion and language. The singers Dhanush of Kolaveri Di 
and Park Jae-sang, popularly known as PSY of Gangnam Style, have 
become overnight sensations thanks to their unique songs and mar-
keting prowess. A-P

The uniqueness of the Kolaveri 
tune was the Tamil way  
of singing English lyrics. 

English words were used in  
a new context.
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